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BeComAware is a hub and educational platform designed
to teach commercial awareness and equip you with the
commercial awareness toolkit. 

WHAT'S INCLUDED? Our newsletters are packed with
jargon busters, must-know commercial events,
opportunities, competitions, tips on how to display
commercial awareness, quizzes and more. 

The BeComAware newsletter is written by university
students and professionals in industry. All content is
reviewed and approved by our network of professional
ambassadors to ensure that only the best, high-quality
commercial awareness content is shared on our platform. 

SIGN UP TO OUR MAILING LIST. Students can now sign
up FREE on our website to receive member benefits,
including our monthly newsletters sent directly to your
email. 
Visit: www.becomaware.com
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What is happening in Nigeria?
It is important to be aware of what is happening
around the world. You may have seen lots of attention
on social media platforms on Nigeria and the trending
#EndSARS, but what is going on?

What is SARS?
SARS was originally created in 1992 with the aim to
combat crime in Lagos, the capital of Nigeria. The
acronym stands for ‘Special Anti-Robbery Squad’. The
team patrols the streets in ordinary clothes and plain
vehicles. Unfortunately, their actions do not match
their alleged intentions, as the group is infamous for
cooperating with police brutality. The unit is known
for unlawfully arresting and detaining individuals as
well as kidnapping, murdering and stealing.

Why have people begun protesting?
The protests recently began as a result of a young
man being murdered during a stop and search
procedure. Nigerian citizens are angry that the SARS
unit has become a notorious gang of its own. The
violence from SARS has been documented by
Amnesty International, which has over 80 cases of
torture since 2017. The Inspector General of Police
has dissolved SARS across 36 States with immediate
effect, however all of these officers serving in the unit
will be redeployed to other roles such as police
formations and units. How can the community expect
safety and security when these individuals are not
being retrained or re-educated?

B E C O M A W A R E

What do the protestors want?
The protesters are have five demands:
1. Immediate release of all of the protesters that
have been arrested.
2. Justice for all victims, deceased or not, as well as
sufficient compensation to the families.
3. The formation of an independent body to
overlook investigations regarding police
misconduct. 
4. A new police act and the disbandment of all SARS
officers until they have been psychologically tested
and retrained. 
5. Increase police salary to a value adequate to
protect lives and property of citizens.

How is this getting attention?
Many artists including Burna Boy and WizKid have
been very vocal about the tragedy happening in
Nigeria, particularly on social media. Protestors
have specified that they do not want a name change
but they do want the whole institution to be
reformed. 

What happens next?
Unfortunately, SARS are not the only form of police
brutality in Nigeria. SARS has already been
reformed in 2017 following allegations of abuse,
however this has continued. Amnesty International
is proceeding prosecution against individuals from
SARS. Protesters are asking for victims of violence
to be compensated as well as police officers being
paid better so that they do not exploit individuals.

What can I do?
I have listed several ways that you are able to help
the movement against SARS. 1. Educate yourself. 2.
Share the information that you learn. 3. Join,
support and protest. 

What Is Happening In Nigeria?
K A R L A  E L L I O T T  -  L O N D O N  S O U T H  B A N K  U N I V E R S I T Y

Sources: https://www.thefader.com/2020/10/13/
nigeria-endsars-burna-boy-wizkid-davido
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The Digitally Altered Body Images Bill 2019-21 UK,
introduced to Parliament on September 15 2020 under
the Ten Minute Rule requires advertisers, broadcasters
and publishers to display a logo in cases where an image
of human body or body part has been digitally altered in
its proportions. The next stage for this Bill, Second
Reading, is scheduled to take place on January 29 2021.

MP Dr Luke Evans proposed a Bill to put labels on digitally
altered body images, where advertisers, celebrities, social
media companies, broadcasters and publishers would be
forced to display logos alerting people that the images
displayed have been altered, if the law gets passed. It may
also force social media influencers to do the same and have
a logo for paid-for/sponsored content. This is an industry
that needs to be properly defined, but the issue that is
repeatedly brought up when it comes to social media
influence and the power of the digital world is that of an
unrealistic image. MP Dr Luke Evans said filters were
“creating an unrealistic and unachievable aspiration,”
leading to low self-esteem, anxiety and depression,
especially for young people. 

The proposed legislation has already received backing from
the Girl Guiding charity; their research has found that
around half of young women (between 11 and 21) use apps
or filters regularly, to make photos of themselves “look
better” online. In response to the proposed Bill, Dr Antonis
Kousoulis, Director for England and Wales at the Mental
Health Foundation, agreed that the MP’s concerns about
the impact of image editing on people’s mental health are
well founded. “Our Body Image Report,” from 2019 found
that one in four (25%) of young people felt so stressed by
body image and appearance that they had felt
overwhelmed or unable to cope. Dr Kousoulis mentions,
there needs to be further careful evaluation of the bill and
its requirements. Similar legislation in France has been
implemented to carry a warning for altered images.

B E C O M A W A R E
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“This is not to say that people are forbidden from
removing red eyes on photos or filters to enhance the
lighting but should carry a label when body
proportions have been fundamentally changed; the
viewer should know,” says MP Evans. This is in
attempt of honest advertising, like it is in adverts for
videos where they mention “not actual footage”, “P”, in
product placement, and disclaimers in political
adverts. This is in hope that it becomes a positive
move for the future. Maybe, if we see the word
“edited” in a post, it may reduce people from
publishing distorted images, and if they do release
fundamentally changed images, viewers are not being
shown images under false pretences. 

Viewers can be more aware of the digital imaging
presented to them, and can help relieve some of the
comparisons they make of themselves, with these
“edited” photos and distorted content. It is important
to respect people’s confidence journey, but that
shouldn’t put a toll on someone else’s confidence and
self-esteem with edited images; people can do what
they are comfortable with, as long as they are honest
about it. With the increase and ease of editing and
altering photos, there is more of an unrealistic illusion
that is created about body image. Altered images on
billboards and magazines are one thing we now are
learning to recognise. Now it’s all over social media -
it’s very accessible. 

This is especially dangerous to the current generation
growing up, scrolling through endless social media
posts, directing them towards unrealistic beauty
ideals; not just from celebrities, but from their peers
and influencers of similar age, culture and community.
Even if you know an image has been altered, what’s to
say it has not been internalised? Altered images
should come with that clear sign- label it as what it is
and try and create some relief amongst the people,
who falsely perceive these images as benchmarks and
standards for beauty.
Sources: https://www.bbc.com/news/uk-england-leicestershire-53959130
https://www.glamourmagazine.co.uk/article/law-for-enhanced-photos-on-social-
media-to-be-labelled https://www.parallelparliament.co.uk/mp/luke-evans/bill/2019-
21/digitallyalteredbodyimages https://www.mirror.co.uk/news/politics/tory-mp-
proposes-new-law-22687385 https://www.mentalhealth.org.uk/news/responding-dr-
luke-evans-digitally-altered-body-images-bill https://services.parliament.uk/bills/2019-
21/digitallyalteredbodyimages.html https://www.parallelparliament.co.uk/bills/2019-
21/digitallyalteredbodyimages

Digitally Altered Body Images Bill
D E E P A N A  D E V A D A S  -  U N I V E R S I T Y  O F  L E I C E S T E R



Climate change has been a huge global problem and
has been around for many years. The discovery of this
issue began as early as the 19th century with global
temperate rising sharply in the 1980s. This issue of
climate change is one which we are still fighting not
only just as a country, but globally, and when looking
at such an issue it is important to not only outline
where we are dealing with this issue and the
improvement that can be made, but also what
changes have already been made. 

What changes have been made in tackling this issue
already and where are we? 
In 1972, The United Nations Environment Programme
was formed, aiming to tackle the pollution caused by
the industrial revolution during the 1960s and 1970s. In
2006 the Climate Change and Sustainable Energy Act
was introduced, followed by in 2008 the Climate
Change Act, which was introduced as the UK's first
legally binding target for 2050 to reduce greenhouse
gas emissions by at least 80% compared to 1990 levels.
The plastic carrier bag charge was implemented on 5
October 2015. This incurred a charge of 5p for single-
use carrier bags in England and the charge was aimed
at reducing the use of single-use plastic bags. 

In 2015, The Paris Agreement was adopted by 195
countries which went further into tackling this issue.
The agreement aimed to strengthen countries' ability
to deal with the impact of climate change, through
such agreed goals such as keeping global average
temperature well below two degrees celsius and
limiting the increase to 1.5 degrees celsius. In 2018, the
25 Year Environmental Plan was introduced. Some of
the goals outlined by the government include clean air,
thriving plants and wildlife, using resources from
nature more sustainably and efficiently. On 27 June
2019, the Climate Change Act was amended to achieve
net-zero greenhouse gas emissions from across the UK
economy by 2050. On the 1 May 2019, MPs approved
the motion to declare an environment and climate
emergency, which was put forward by Jeremy Corbyn.

B E C O M A W A R E

Has Covid helped, if so, to what extent? 
The Covid-19 lockdown resulted in many businesses
coming to a temporary standstill or permanent closure,
as a result of the lack of ability to go out from around
mid-March 2020. The government attempted to slowly
start easing restrictions from around mid-June 2020,
which played a role in influencing the falling of CO2
emissions. My main focus is going to be on the two key
areas of pollution and the use of renewable energy. 

Pollution  
As a result of the pandemic, more people are working
remotely due to government guidelines which
encourages remote working and travelling by car. In
addition, other forms of transport has decreased, seeing
drops in noise pollution and air pollution. With some
firms even willing to adopt working at home as a more
permanent structure as both employers and employees
benefit from this more flexible change, we may
therefore continue to reap the benefits of decreased
pollution in the future. According to Guardian analysis,
road miles have not reached this low since 1955 and
government data showing that tube and bus journeys in
London are already down by 94% and 83%.  

In turn, according to the BBC, the cycle-to-work
scheme has seen a 200% increase in bicycle orders from
people working for emergency services, with even some
bike stores finding it hard to battle to meet consumer
demand. 

How effective was this strategy regarding reducing
pollution before the pandemic? 
The government’s strategies put forward to reduce
pollution is definitely not something which originated
over the pandemic, as seen by the Clean Air Strategy
2019 where they laid out aims such as Road Zero, which
aims to end the sale of new conventional petrol and
diesel cars and vans by 2040. Car companies such as
Tesla and Volkswagen are already competing in
manufacturing the most efficient electric cars. 

Has Covid helped to slow down climate change?
S U S A N  P U R D Y  -  U N I V E R S I T Y  O F  R E A D I N G
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Continued.. Covid definitely helped to play a role in
dramatically reducing the air and noise pollution with
more people concerned about travelling, but with
developments regarding a pollution reduction, this was
already put into play before Covid, with the government
running schemes such as cycle to work which was already
popular with around 18,000 people participating, this was
nothing new. Furthermore, whether this reduction in
both air and noise pollution will be a permanent drop is
debatable Post-Covid.

Renewable energy
Renewable demand has increased during Covid-19 which
has been partly contributed by a lack of electricity
demand since March 2020, which has dropped by 14%
around April according to the Financial Times and also,
solar farms were powering 30% of the grid in April.
Weekday evening peaks which occur normally between
4pm and 8pm were lower with people tending to return
home, turn the lights on, make dinner and watch tv, have
contributed to this lack of demand for extra power
generation needed. Both the UK wind and solar farms
have benefitted especially during this uncertainty, as they
are protected by government subsidies or off-take
agreements which guarantee a certain price. 

How effective was this strategy regarding promoting
renewable energy before the pandemic?
The government use of green subsidies has definitely
played a large role in the encouragement of using
renewable energy, with green subsidies able to fund the
use of initiatives such as Energy Company Obligation -
designed to help low-income households install energy-
saving measures such as insulation and feed-in tariffs
which allow you to sell any excess energy that you
produce back to the main power and the energy is
produced from renewable sources that people have
installed from home. Renewable energy has increased
steadily unrelated to Covid with between 2014 and 2015
and electricity generation from renewable sources
increasing by 29% - this increase has been down to other
factories such as technological advancements.

B E C O M A W A R E

The overall impact of Covid on climate change 
The impact is one which is difficult to judge, with
some people arguing that Covid has just added to
more pressure to the government on their fiscal
budget, as they can’t afford to spend money on
tackling global warming in time of high
unemployment and a period of high uncertainty.
Therefore the effects of Covid may take away the
government's concentration on this matter, as argued
by climate scientist, Corinne Le Quere, in the
NewScientist "Climate change has been put on the
back burner" and rather climate change has "become
an almost forgotten crisis". However, others argue
that Covid has helped to highlight the importance of
climate change, and with some companies
restructuring adapting to the Covid restrictions this
could help to play a permanent role in reducing
carbon emissions with companies such as Microsoft,
planning to adopt even Post-Covid working from
home permanently reducing the need to travel to
work. 

Conclusion
Climate change is a pressing issue which has been
recognised throughout the years as seen by the
various government reforms and the seriousness of
how to respond to such an issue has only been seen
recently, with the United in Science Report
predicting that it would require a pandemic-sized
carbon slowdown every year from now until the end
of the decade. Climate change similar to Covid is a
global concern and thus, as Jeffrey Frankel argues, in
his newspaper article, Covid-19 and the climate
crisis are part of the same battle “individual national
government action responses will not be enough on
their own, a more cooperative method may be more
satisfactory when tackling such a widespread
concern”. 
Sources
https://www.nationalgeographic.com/magazine/2018/07/embark-essay-climate-
change-pollution-revkin/https://www.bbc.co.uk/news/science-environment-
54074733https://www.theguardian.com/business/2020/oct/02/covid-19-and-the-
climate-crisis-are-part-of-the-same-battlehttps://www.theguardian.com/uk-
news/2020/apr/03/uk-road-travel-falls-to-1955-levels-as-covid-19-lockdown-takes-
hold-coronavirus-traffichttps://www.bbc.co.uk/news/business-
52564351https://www.weforum.org/agenda/2020/06/covid-19-is-a-game-changer-
for-renewable-energy/https://theconversation.com/renewable-energy-supply-and-
demand-during-lockdown-and-the-best-time-to-bake-bread-
141345https://www.ft.com/content/78108d3a-d046-4916-858a-
a5df090ce8c3https://www.gov.uk/government/publications/25-year-environment-
planhttps://assets.publishing.service.gov.uk/government/uploads/system/uploads/atta
chment_data/file/770715/clean-air-strategy-
2019.pdfhttps://www.bbc.co.uk/news/science-environment-
52488134https://ec.europa.eu/clima/policies/international/negotiations/paris_enhttps
://www.gov.uk/guidance/climate-change-explainedhttps://time.com/5581615/uk-
declares-climate-emergency/https://www.simplyswitch.com/energy/guides/green-
subsidies/https://www.newscientist.com/article/mg24833040-900-how-the-
coronavirus-has-impacted-climate-change-for-good-and-bad/
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China’s economy has become the first to bounce
back from the COVID pandemic as it has grown 4.9%
between July and September in Q3. It is said that
China will be the only G20 economy to grow this
year as the country has gradually reopened factories
and businesses followed by the return of schools
and offices. Although the figure is lower than the
5.2% expected by economists, China is thought to
have great potential which will benefit global
recovery.

How has China managed to save their economy?

By following the advice that their on-hand
epidemiologists provided at the beginning of the year,
China’s economy has and will continue to grow at
unimaginable rates. The lockdown measures that
were put in place combined with government policy
has shown to be very effective. Additionally, earlier
this year the central bank of China aimed to safeguard
markets from COVID-19 by providing cash injections.
This ensured that money markets and bond yields
were pushed down, financing costs were reduced and
eased the financial pressure placed on small
businesses. The cash injections are another strategy
that has worked considerably well as China reached
3.2% expansion in economic growth by the second
quarter of the year.

What is Golden Week in China and how will it affect
their economy?

Golden Week is the name given to a semi-annual 7 or
8 day national holiday whereby tourism rates spike as
people have a week off to reunite with families and
take trips. As there are still travel restrictions around
the globe, China could see fewer international
tourists coming into the country. 

B E C O M A W A R E

However, consumer spending has begun to pick
up again during Golden Week as people visited
family members. Duty-free sales in the province
of Hainan doubled from last year by nearly 150%.

What other procedures are China thinking of
taking?

It has been stated that the Chinese government
are going to pursue a new strategy known as a
“dual circulation economy” which is aimed at
reducing the country’s reliance on overseas
markets and technology. As the world economy
is changing, every economy will be at a critical
period of transformation, China being one of
them. There is yet to be more information on the
dual circulation economy that China will be
implementing.

Should other countries, including the UK, be
following in China’s footsteps?

It is safe to say that China has recovered from
the pandemic remarkably well and will continue
to do so. By listening to their epidemiologists,
they have managed to improve their economy in
less than a year. If other countries were to follow
in their footsteps, then perhaps this would create
unanimity in trying to find a vaccine.

China’s economy is the first to boom after the pandemic
K A V I T A  U B H I  –  T H E  U N I V E R S I T Y  O F  L A W
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The 2015 Paris Agreement (which came into force on
November 4th, 2016) builds upon the Convention with the
main aim ‘to undertake ambitious efforts to fight against
climate change and adapt to its effects’ (1) and increase
support towards developing countries to do so. The
agreement involves the countries participating in the
United Nations Framework Convention on Climate Change
(UNFCCC). 

The most central aim is to strengthen the global response to
the significant negative consequences of climate change.
The way in which this can occur is by ensuring the global
temperature is maintained ‘well below 2 degrees Celsius
above pre-industrial levels’ (2) and taking on more efforts to
‘limit the temperature increase to 1.5 degrees Celsius’ (3). 
1.5 degrees Celsius is the ‘gateway’ to ‘high multiple
interrelated climate risks’; reaching this level would
endanger small islands and Less Economically Developed
Countries (LEDC’s), which is extremely dangerous. The
agreement further reinforces the needs to find mechanisms
to deal with the impacts of climate change, and to ensure all
countries can deal with this. ‘Appropriate financial flows, a
new technology framework and an enhanced capacity
building framework’ will be created, providing support to
LEDC’s and vulnerable countries, in line with their national
objectives. 

The agreement aims to create both a holistic yet nation-
specific strategy to achieve the global aim of fighting climate
change. Every 5 years, it is compulsory for countries to
update their national commitments with more ambiguous
goals. If all countries met their Nationally Determined
Contributions (NDC) targets, we would only be 1/3 of the
way towards achieving the Paris agreement goals. Many
countries are not even close to reaching their NDC targets
yet, which reflects the importance of taking action and
striving to achieve these targets with relative speed. The US
has pulled out of the Agreement completely, with the
country aiming to continue using fossil fuels under Trump,
and using them until they find a greener economy, under
Biden. 

Nationally determined contributions.
The Agreement requires all countries within the Convention
to put forward their best efforts through NDCs. 

B E C O M A W A R E

For the goals of the agreement to be met, every country needs
to play their part equally. As each country has different levels
of resources, abilities and circumstances, the agreement
encompasses this, with each country defining their own
targets and contributions to the agreement. Each country
produced an NDC document which outlines their
contributions and the steps as to how these will be fulfilled.
For example, Chile has mentioned their aim to electrify 80% of
the transport sector by 2040 (4), and Japan has noted their
target in achieving a ‘decarbonised society’ with disruptive
innovations such as artificial photosynthesis. (5) 

Conclusion
Global average temperatures have risen to 1.3 degrees Celsius
(6), approximately, from pre-industrial levels, and Australia and
California have already suffered, with the extreme wildfires at
the start of the year. In 2019, there has been major public
awareness around the need to take greater action towards
preventing climate change from reaching its peak; this has
cultivated due to movements such as Fridays For Future which
has inspired 8.6 million protestors in 215 countries, having
massive global outreach. Climate change is accelerating with
great speed, and there is still time to make the relevant
changes to combat this. 

The IPCC (Intergovernmental Panel on Climate Change) Report
noted that human activities have caused 1 degree of global
warming, and through the greenhouse gases that we have
already released into the air, average temperatures will
continue to rise. The IPCC state that fossil fuel emissions must
be eliminated or cut in half by 2030 to prevent the global
temperature reaching 1.5 degrees, or even just maintaining it
there. This consists of eliminating coal, oil and gas and
transitioning towards clean energy throughout the world. (7) It
will not be easy, but is possible, and I believe the word
‘possible’ is all we need to focus on, in order to drive the world
into a more sustainable, green and climate combatting force.

1 https://unfccc.int/process-and-meetings/the-paris-agreement/the-paris-agreement 2
https://unfccc.int/process-and-meetings/the-paris-agreement/the-paris-agreement 3
https://unfccc.int/process-and-meetings/the-paris-agreement/the-paris-agreement 4 UN
Development Programme – ‘What are NDC’s and why are they important?’ (2019) 5 Submission
of Japan’s Nationally Determined Contribution (NDC) – (2020)
https://www4.unfccc.int/sites/ndcstaging/PublishedDocuments/Japan%20First/SUBMISSI
ON%20OF%20JAPAN'S%20NATIONALLY%20DETERMINED%20CONTRIBUTION%20(NDC).PD
F 6 Vex – ‘The sad truth about our boldest climate change’ – David Roberts (2020)
7 https://www.climaterealityproject.org/blog/why-15-degrees-danger-line-global-warming

The Paris Agreement for Climate Change:
Everything you need to know!

H A R L E E N  K A U R   -  U N I V E R S I T Y  O F  Y O R K
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Away from BeComAware - How can you enhance your
commercial awareness? As you would have recognised
by this point, commercial awareness is crucial to not
only succeed in the business world, but also helping
you to stay updated on current events, transactions
and situations that affect the commercial market. So
how do you stay commercially aware?

1. Build a routine

I personally find waking up and reading through news
articles in the mornings really helpful. Feel free to make
notes too, but just by flicking through Watson’s Daily,
the FT or the Sky News app, gets your brain in gear and
will make you start thinking about what events are
occurring and why certain events are happening.

Get into the habit of following certain stories, this will
come in handy when applying to firms, as it shows you
are glued up on what is happening at every stage of the
transaction or event. Not only this, following certain
stories you’re interested in, will help you become critical
and question what the effects are on the industry and
why they are happening.

2. Make a terms bank or document

If there is a term you do not understand or recognise,
write this down along with the meaning and keep it in
one document. This way, you can build up a bank of
terms used in materials such as the FT and can always
refer back to them. I find this to be particularly useful
with economics and the methods used. For example, the
quantitative easing model, I write down the general
meaning, it’s advantages and disadvantages and finally
how it has been used recently. BeComAware social pages
and website also contain a large number of regular
jargon busters to help you learn the commercial
language. 

B E C O M A W A R E

3. Test yourself

Every month over on my legal Instagram page I
upload monthly commercial awareness summaries.
This helps me test my knowledge by condensing
down news stories from a detailed explanation on
the FT to a few lines summarising what this is and
what it means. I know a lot of platforms hold
commercial awareness quizzes and competitions.
Keep an eye out for those, even if they are just
quizzes on Instagram, this will help to keep you on
top of your game and getting used to seeing jargon
terms.

4. Apply what you have learnt

Since I have developed my commercial awareness, I
started to apply what I have been reading about that
week to real life situations. For example, if you work
in the hospitality sector you are seeing first-hand the
effects of the government schemes and their
advantages and disadvantages, how the eat out to
help out scheme stabilised many businesses etc. By
applying what you learn you are more likely to
understand it better and engage with the situation at
hand.

How to stay commercially aware.
L I L L I A N  M A T T H E W S  –  U N I V E R S I T Y  O F  K E N T
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The Competition and Markets Authority (CMA)
recently conducted an investigation into ‘hidden
advertising’ on Instagram, where influencers
promote a product or service without stating
that they have been paid to do so. The CMA is a
business regulator that promotes competition
and protects consumers from unfair and illegal
practices. They were concerned that Instagram
was not doing enough to protect those on their
platform from purchasing promoted products
based on an Influencer’s recommendation
without knowing that this was a paid promotion,
which would likely have influenced the
consumer’s decision to then purchase that
product. 

Although it is legally required to label such posts
under UK consumer protection law, it is easy for
influencers to bypass this as there are no specific
regulations for social media platforms to enforce
this. It is easy to spot TV, radio and newspaper
adverts, but since influencers do not work for any
one company, and generally talk about a range of
products and services, it can be near-impossible
to tell whether a social media post is promoting a
product because that influencer genuinely
chooses to use it, or whether they have been paid
to promote it. 

Although influencers can be paid tens of
thousands for adverts, they also lose follower
engagement when they post too many, which is
why many influencers decide to not disclose that
their post is in fact a paid advert. Following the
CMA’s investigation, Instagram is now going to
install a prompt which requires people to state
whether the post is a paid advertisement, and will
also implement an algorithm to spot where this
has not been adhered to. 

B E C O M A W A R E

Instagram will now make regular reports to
the CMA on the progress of their new systems
in reducing hidden advertising on the
platform. Social media is still a relatively new
industry, and while these companies and
platforms are regulated in the way that all
legal companies are (by GDPR, Companies Act,
etc.), the social media industry is unique in
that there are no social media-specific
regulations (like there are for other industries
such as aviation and medicine). With
regulators now becoming more aware of the
unique issues presented by social media, such
as hidden advertising, we may well see social
media-specific regulations being introduced
to deal with these issues. These will impact
social media companies, as well as the law
firms that represent them.

Sources:
Gov.uk: CMA. https://www.gov.uk/government/organisations/competition-and-
markets-authority/about. [Accessed 20 Oct 2020].Sweney (2020). Instagram to crack
down on UK influencers’ ‘hidden advertising’. The Guardian. [online] Available at:
https://www.theguardian.com/technology/2020/oct/16/instagram-to-crack-
down-on-hidden-advertising-in-uk. [Accessed 20 Oct 2020].

The CMA were concerned that
Instagram was not doing
enough to protect those on
their platform from purchasing
promoted products based on an
Influencer’s recommendation
without knowing that this was
a paid promotion.

(Un)Regulated Social Media: Instagram Case Study

E L E A N O R  B A R N E T T  -  K I N G ' S  C O L L E G E  L O N D O N
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Ford will join an emissions pool with other car
manufacturers as it seeks to reduce its CO2
levels and avoid fines imposed by EU regulations.
The company didn’t say which manufacturer it
will join, but both Renault and Volvo have
confirmed they are accepting partners for an
open emissions pool as both will be well under
their emissions targets for 2020. 

Ford would not identify the company or
companies with which it plans to align to meet the
regulations, though it must do so by the end of
the month, according to European Union rules.
The company stopped selling the model in
European countries in early September, and it’s
delaying until next year the launch of the
mechanically similar Escape plug-in hybrid in the
U.S. “Ford always has, and will continue to meet
the EU’s emissions targets,” Ford of Europe said in
a statement. “Based on our product roadmap and
production schedule for this year, we expected to
comply with the new regulations even factoring in
COVID-related disruption to our manufacturing. 

B E C O M A W A R E

However, the current issues with the Kuga PHEV
resulting in a stop-ship and stop-sale have
affected our plan to meet the EU’s 2020 emissions
regulations for passenger vehicles on our own.” 

Ford has given affected owners a free three-year
service and maintenance plan and, as of October,
owners are also being offered a £500 voucher
towards fuel as a goodwill gesture. While Ford is
struggling to meet its EU targets for passenger
vehicles, it expects to exceed its targets on light
commercial vehicles. In light of this, Ford said:
“We have filed separately our intent to form an
open pool so other OEMs – including Volkswagen
AG – can benefit from the positive CO2
performance of our light commercial fleet.”
Ford has declined to comment on whether it plans
to achieve the C02 targets on its own next year.

Ford to pair with rivals to avoid EU fines over emissions

S U R A B H I  A G A S H E  -  U N I V E R S I T Y  O F  B R I S T O L
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B E C O M A W A R E

What is a Black Swan? 

A black swan is an unpredictable and rare event that can potentially
cause severe consequences, such as  catastrophic damage to an economy.

Examples

The Financial Crisis 2008 - The crash of the U.S. housing market is a well-
known black swan event, due to the catastrophic ripple effect this had on the
global economy.

The Dotcom Bubble 2001 - With the new emergence of the internet being
utilised for commercial use, hopes were high for internet entrepreneurs.
Investment funds were heavily investing in tech corporations with largely
inflated pricing. As many of these companies failed, the bubble burst, stocks
became worthless impacting the stock market and investors suffered huge
losses.

Commercial Jargon Buster
E A C H  M O N T H  W E  F E A T U R E  K E Y  C O M M E R C I A L  J A R G O N  B U S T E R S  
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B E C O M A W A R E

BeComAware Commercial Awareness Quiz
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SIMPLY:
1. Send an email to info@becomaware.com
with your answers to the below questions
PLUS INCLUDE your Full Name,
University, Course and your Instagram
username.
2. Ensure you are also following our
Instagram page @becomaware

 What do angel investors invest in?
 What is a black swan? And give an example.
 What is a unicorn company? And give an
example.
 What are blue chip companies and give an
example.

Have you been following our Instagram posts?
1.
2.
3.

4.

WIN a £25 eat out voucher 
Covers the following restaurants: Nando's | Zizzi |

Cafe Rouge | Ask Italian | Pizza Hut | Yo Sushi |
Byron Burgers | The Real Greek 

Correct answers only will be entered.
Closes on Friday 27th November 2020
and draw will take place on Saturday 28th
November 2020. 

HAVE YOU ENTERED YET?



B E C O M A W A R E

£5 OFF  
PROMO CODE: 

TREAT2020
EXPIRES 16TH NOVEMBER 2020

LIMITED STOCK NOW AVAILABLE
PURCHASE VIA OUR WEBSITE

DO YOU NEED
TO BRUSH UP

ON YOUR
COMMERCIAL
AWARENESS?
OR WANT TO

GIFT  A FRIEND?

BECOMAWARE
COMMERCIAL
AWARENESS
CALENDAR 
2021

YOU CANT LEARN THE
COMMERCIAL LANGUAGE

OVERNIGHT!

OUR COMMERCIAL AWARENESS
CALENDARS PROVIDE YOU

WITH USEFUL JARGON
BUSTERS, FACTS ABOUT THE

BUSINESS WORLD AND
COVERAGE ON CORE TRENDS

EACH MONTH.
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B E C O M A W A R E

It has come as no surprise that the COVID-19
pandemic has caused chaos in the global and UK
economies. Consequently, numerous markets and
industries have entered a period of financial
hardship and decline. The housing market is no
exception and this article will outline 4 ways that
the Coronavirus pandemic has impacted the
housing and property market.

1. The stamp duty holiday.

Stamp duty land tax is a tax that applies to property
and land transactions. It is often abbreviated as
SDLT. In an effort to stimulate the property market,
the government introduced a temporary reduction
in stamp duty land tax which means that now home
owners will pay no SDLT on properties worth up to
£500,000 and a reduced rate on properties worth
over this amount. This reduced SDLT rate makes it
significantly cheaper for people and businesses to
buy land and property.

2. London commercial property rents decline.

As many workforces began working from home in
line with social distancing guidelines, the demand
in cities such as London for commercial office
space reduced drastically as many businesses have
decided to downsize or not renew their leases.
Consequently, London rents have dropped by 3%
from the start of the pandemic to the 5th of August
2020, and they are expected to fall by 5% at the end
of 2020.

3. Reversing Urbanisation.

Urbanisation is the process of people moving from
rural areas to urban areas often in search of better
employment opportunities. It is predicted that the
pandemic will reduce demand for properties in
urban city areas and increase demand for property
in more rural areas. This is because urban
populations have a higher population density
meaning that the risk of infection is much higher
when compared with rural areas.

4. Reduction in the demand for homes.

There was a dramatic impact on housing sales
in March and April. During this period in 2020
around 65,500 homes were listed for sale
compares to around 112,600 during the same
period in 2019. However, it is expected that
whilst the country recovers and deals with
the pandemic, the pent up demand caused by
the lull we have seen will cause a spike in
demand for housing and property.

4 ways that the Coronavirus pandemic has impacted the housing
and property market

 J A C K  E A T O N  -  U N I V E R S I T Y  O F  R E A D I N G
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B E C O M A W A R E

There are several fairly recent notable commercial
law cases where issues arose, mainly regarding
contractual interpretation. Commercial law is a
term which includes several fields such as
corporate law. Commercial law cases involve
businesses and their commercial transactions, and
is susceptible to major political undercurrents as it
is evident in the European Medicines Agency v
Canary Wharf Group (2019) case. 

The European Medicines Agency v Canary Wharf
Group (2019) was a commercial law case of which
European Medicine Agencies (EMA) argued their
long-term office lease in Canary Wharf was
‘frustrated’ by Brexit, and they could not fulfil their
contract since they had to relocate to Amsterdam.
Justice Smith, the judge overlooking the case, ruled
in favour of Canary Wharf, deciding that Brexit did
not legally frustrate their contract. The legal
standards for ‘frustration’ were not met and EMA
were bound to their contractual obligations. The The
judgment is significant as it will discourage other
contracting parties from claiming that Brexit
frustrates their contracts.

Another notable commercial law case is that of Wood
v Capita Insurance Services Ltd (2017). This
commercial law case impelled the Supreme Court to
re-evaluate the principles of contractual
interpretation. It is considered the balance between
contextualism and textualism. In this case,
contextualism means the commercial context in
which the clause was drafted, and textualism means
the literal meaning of a clause. There were two major
precedents for this. One is Arnold v Britton (2015),
where the court prioritised textualism, and the other
is Rainy Sky SA v Kookmin Bank (2011), where the
court preferred a commercial common-sense
approach towards interpreting contractual
ambiguities. In Wood v Capita Insurance Services Ltd
(2017) it was held that a court must consider the
contract as a whole and reach an objective view on
its meaning. Where there are contradictory
meanings, the court can reach a view as to which
construction is more consistent with business
common sense. 

The Supreme Court debated between
competing interpretations of an opaque
insurance protection clause in a sale and
purchase agreement for an insurance broker.
The purchaser (Capita) bought a car
insurance company and was indemnified “in
respect of losses derived from the mis-selling
or suspected mis-selling of insurance
products prior to the sale” or warranty claims
made within two years. After discovering that
the company had potentially mis-sold
insurance to customers, it reported this to
the Financial Conduct Authority which
prompted the purchaser to compensate
customers. This led to Capita incurring a loss
of approximately £1.35 million. The purchaser
argued that this loss fell within the scope of
the indemnity clause. The sellers proposed
that as there had not been any complaints or
claims made against the company and the
losses incurred were due to self-reporting,
the indemnity clause did not apply. The
Supreme Court arrived at the view that
textualism and contextualism are not
conflicting but are instead tools to interpret
the language within contracts.

Notable Commercial Law Cases

M E R V E  D O G A N  -  Y O R K  U N I V E R S I T Y  ( C A N A D A )
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B E C O M A W A R E

California-based video game company Electronic Arts
Inc. (EA) have come under fire again last month due to
the inclusion of ‘loot boxes’ in their widely popular
products which includes FIFA 21, NHL 21, Madden 21,
Star Wars, UFC and Apex Legends. The developments
this week are in Canada, with plaintiffs putting forward
the argument that EA are profiting from an illegal
gambling business and that the criminal code of Canada
prohibits unlawful games of chance. This is not the first
time that EA has been criticised for similar reasons.

What are loot boxes? 

Loot boxes are essentially virtual prizes that can be
purchased with real money in a video game that contain
various items with varying rarities and in-game value. Loot
boxes have developed in the gaming industry as game
prices have not increased in line with the innovation and
investment needed to produce best-selling games in the
market. Microtransactions (such as ‘packs’ in FIFA
Ultimate Team and ‘crates’ in Star Wars Battlefront) have
been pushed onto the massive consumer bases of said
games and it has certainly paid dividends with companies
such as EA and King Digital Entertainment, who own
Candy Crush posting revenues of up to $5 billion.

Jurisdictions have been coming to terms to try and
regulate this fast-paced area of law:

Belgium - In 2019, declared it illegal in violation of
gambling legislation and could fine companies such as EA
up to £697,000 if they do not comply.

UK - A less harsh approach than Belgium perhaps, as loot
boxes are not categorised as gambling if the items found in
them can also be unlocked by players through simply
playing the game. House of Lords Gambling Committee
identified the issues of loot boxes and the effects that this
may be having on the youth and concluded that Ministers
should make regulations under the Gambling Act 2005
relating to loot boxes.

China - Gaming companies must show the odds of finding
each item in a certain loot box.

USA - US Senator Josh Hawley proposed ‘Protecting
Children from Abusive Games Bill’ in 2019.

France -  French regulatory body ARJEL determines that
loot boxes are not a form of gambling in 2018. 

However, France does state that it wants Europe to
come to a consensus on the issue.

Australia - Australian Classification Board updates
its regulations that games with any
microtransaction, including loot boxes, must be
labelled on its cover. 

There is a current and clear lack of conformity
across jurisdictions and their stance towards loot
boxes and their label of ‘gambling’. For companies
like EA, conforming to these many different
restrictions may become difficult in the future and
I predict that over the next 5 years jurisdictions
will begin to follow Belgium and France’s path and
take a clear stance on whether loot boxes can be
considered to be gambling. 

This will need to happen as the video games
industry has performed well in 2020 and is only set
to get larger. The Covid-19 pandemic has seen
games still release on time and to good reviews,
and the shift to a work-from home attitude can be
seen as a larger factor in the demand for video
games. The civil lawsuit filed in Canada will be
interesting to follow and it can be certainly be said
that this will not be the last that video game
companies such as EA have to deal with in the
coming years.

Why are loot boxes becoming a thorn in regulators side?
S A M  S K E L T O N  -  U N I V E R S I T Y  O F  L I V E R P O O L
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Gender inequalities continue to influence all walks of
life and it is clear that new approaches, strategies and
methods are needed to reach the goal of gender
equality. Gender mainstreaming is one of these
strategies. The concept of gender mainstreaming
appeared for the first time in international texts after
the United Nations Third World Conference on Women
(Nairobi, 1985), in the debate on the role of women in
development. 

The Platform for Action adopted at the Fourth World
Conference on Women (Beijing, 1995) calls for the
promotion of gender mainstreaming, stating that
“governments and other actors should promote an
active and visible policy of mainstreaming a gender
perspective in all policies and programmes, so that,
before decisions are taken, an analysis is made of the
effects on women and men, respectively.” Since then,
efforts have been made by countries at local, regional
and national level to introduce gender mainstreaming.
International organisations, notably the United Nations,
the Council of Europe, the European Union and the
Nordic Council of Ministers, have played an active role
by disseminating information, organising conferences
and introducing the strategy in their own structures.

Educating and employing women boosts economic
growth and tax revenue. Gender budgeting identifies
policies that are unequal, as well as opportunities for
government spending on areas which help women and
which have a high return. It is a way for governments to
promote equality through fiscal policy and involves
analysing a budget's different impact on men and
women and allocating spending accordingly. Gender
budgeting also involves setting targets - such as equal
numbers of boys and girls attending school and directing
funds to meet them. 

Gender budgeting has also been used to highlight the
unequal impact of austerity measures, used by
governments to reduce government spending, in an
attempt to reduce their fiscal deficits. 

B E C O M A W A R E

It has won the support of international financial
institutions, such as the World Bank. Christine Lagarde,
the managing director of the IMF, now wants gender
budgeting to play a role in the advice the IMF gives to
its member countries. Responses to the 2016 OECD
Survey of Gender Budgeting Practices show that while
the majority of Organisation for Economic Co-
operation and Development (OECD) countries (59% of
respondents) do not explicitly undertake gender
budgeting –there appears to be little consensus on
what gender budgeting actually entails. Most (90%)
report the use of tools to promote gender equality. The
nature and quality of these approaches appear quite
variable, ranging from a pro forma statement of impacts
on gender equality attached to all new policies coming
before the government, to more structured and
systematic “gender impact assessments”. 

A few countries reported that gender equality is
“mainstreamed” in the sense that the responsibility
rests with line ministries to advance this agenda within
their respective policy domains, and consequently no
particular role for the budget process is envisaged as
necessary. Almost half of OECD countries that
responded (15 out of 34 members) report that they
(Austria, Belgium, Finland, Iceland, Israel, Japan, Korea,
Mexico, Netherlands, Norway, Spain, Sweden) (1), have
introduced a plan, to introduce (Italy) or are actively
considering the introduction (Turkey, Czech Republic)
of gender budgeting. The responses to the OECD
survey have been paraphrased from:

http://www.oecd.org/gender/Gender-Budgeting-in-
OECD-countries.pdf

The Case for Gender Budgeting
S H A N I A  S A R K A R  
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B E C O M A W A R E

  VIDEOGRAPHY & 
PHOTOGRAPHY

PACKAGES

Advert is ing space is
avai lable for  our newslet ter
& websi te -  get  in touch for
further detai ls at :
info@becomaware.com
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BeComAware Student Ambassador Of The Month Award 

BeComAware is assisted by an ambitious team of Student
Ambassadors across the UK. Our Student Ambassadors promote and
write for our platform to provide students with opportunities to
enhance their commercial awareness.

To recognise student contributions we feature a “Student
Ambassador of the Month Award" which recognises outstanding
contributions to BeComAware as well as the strengths of the Student
Ambassadors themselves.

If you are part of a graduate recruitment team and would be keen to
consider our Student Ambassador's CVs, please email:
info@becomaware.com

B E C O M A W A R E

Dylan is a penultimate law student at the University of Reading and studied mostly in
France where he obtained a French baccalaureate with honours A,B,B in Humanities,
Languages and Literature. Dylan has been fully engaged with BeComAware since
joining as a Student Ambassador meeting deadlines and producing high quality
commercial awareness content - teaching members and followers the commercial
language, about the business world and keeping members current on core
commercial issues. 

Dylan has covered core events including “The Brexit deal, where are we today, what
to expect coming December 31st, 2020?” and "The UK’s 5G Network; The Return of
the West vs. the East?" in our BeComAware - Commercial Awareness Newsletters.  

Dylan speaks commercial awareness:
Commercial awareness is more than just being business minded. It is about
understanding how different markets work and how the world (people) revolve
around this. Most students upon entering university have no idea what commercial
awareness is and how important it is when applying for a majority of graduate jobs. 

Dylan speaks BeComAware:

With Becomaware students will get the opportunity to develop a critical skill.
Members gain a sense of professionalism whilst enhancing their commercial
awareness and employability.

Selecting the Student Ambassador of the Month is very difficult and
based on their contribution to the BeComAware platform and
recommendations from others.

If you would like to recommend a Student Ambassador, please email
info@becomaware.com stating the Student Ambassador's full name
and university.

The Student Ambassador of the Month will be announced on our
platform (website, social platforms and The BeComAware
Newsletter).

B E C O M A W A R E  S T U D E N T  A M B A S S A D O R  O F  T H E  M O N T H  A W A R D  -  O C T O B E R  2 0 2 0  

D Y L A N  L L B  L A W
U N I V E R S I T Y  O F  R E A D I N G
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Join The Team

BECOME A BECOMAWARE MEMBER
Visit our website to register FREE. You will receive
monthly newsletters, commercial awareness email
updates, member exclusive competitions,
opportunities, must-know commercial trends,
highlights, jargon busters and much more to develop
your commercial awareness. 
www.becomaware.com

STUDENT AMBASSADORS/CONTENT EDITORS
We have Student Ambassador presence across UK
universities, promoting our platform, creating
opportunities and writing for the BeComAware
platform. We have limited spaces left available so
please get in touch as soon as possible by emailing us
at info@becomaware.com

PROFESSIONAL AMBASSADORS
Are you a professional in industry keen to get
involved in BeComAware and help make commercial
awareness accessible for students? Our Professional
Ambassadors promote our platform, deliver
commercial workshops, act as mentors, proofread
student content, create commercial insights and
network with other Professional Ambassadors in
various industries.
Email us at info@becomaware.com

BECOME AN AFFILIATE
Are you a company who might be interested in
sponsoring our new initiative? We can provide
advertising space across our website, social
platforms, newsletters and at various events. Our
platform is accessed by students at universities not
only across the UK, but worldwide and by working
professionals across various sectors. Get in touch at

info@becomaware.com

B E C O M A W A R E

Follow Us
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B E C O M A W A R E

Follow the BeComAware Instagram
Platform @becomaware

For regular bitesize posts to enhance your commercial awareness 
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Y E S  W E  T R I C K E D  Y O U !
T H I S  I S  A  H A L L O W E E N  S P E C I A L  B U T

I S N ' T  A V A I L A B L E  U N T I L  A F T E R
H A L L O W E E N !

B U T  N O W  F O R  T H E  T R E A T . . .
S H A R E  O U R  N E W S L E T T E R  O N  Y O U R

I N S T A G R A M  S T O R Y  A N D  T A G
@ B E C O M A W A R E

O N E  W I N N E R  W I L L  B E  C H O S E N  A T
R A N D O M  &  W I L L  R E C E I V E  A  T R E A T !

W E  W I L L  S P I N  T H E  W H E E L  T H I S  W E E K E N D  S O  G E T
S H A R I N G  B Y  5 P M  O N  S U N D A Y  8 T H  N O V E M B E R  T O

B E  E N T E R E D !



N E X T  I S S U E :
D E C E M B E R  

D O N ' T  M I S S  O U T  O N  O U R  V E R Y  S P E C I A L
C H R I S T M A S  E D I T I O N !

W E  W I L L  B E  I N T R O D U C I N G  B E C O M A W A R E
P R O F E S S I O N A L  A M B A S S A D O R S !  

A  D O  N O T  M I S S  C O M M E R C I A L  A W A R E N E S S
R E S O U R C E  -  O U T  O N  C H R I S T M A S  E V E !


