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Welcome To Our First Newsletter 

BeComAware is a hub and educational platform designed to
teach commercial awareness and equip you with the
commercial awareness toolkit.

WHAT'S INCLUDED? Our newsletters are packed with jargon
busters, must-know commercial events, opportunities,
competitions, tips on how to display commercial awareness,
quizzes and more. 

The BeComAware newsletter is written by university students
and professionals in industry. All content is reviewed and
approved by our network of professional ambassadors to
ensure only the best, high-quality commercial awareness
content is shared on our platform. 

BECOME A MEMBER. Students can now sign up FREE on our
website to receive member benefits, including our newsletters
sent directly to your email. Visit: www.becomaware.com
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understand
commercial
jargon

I don't
understand
the
business
world  

How can I
formulate my
own opinions
on commercial
matters?
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Develop the
Commercial
Awareness 
Toolkit with
BeComAware

With the help of
BeComAware, students
have a chance to gain a
genuine understanding
of commercial
awareness and build the
foundations - then they
may be able to read the
Financial Times or
another newsprint and
actually understand it.

BeComAware is a
resource for students
& professionals to
access a wealth of
simplified information
regarding the
commercial world.

Many students are lead to believe that to be
commercially aware is to read the headline on the
front of the Economist or the FT everyday. This is so
far from true. Students need a deeper level of
understanding of the commercial world, so that
when pressed for information in an interview, we
can be confident in our understanding of topics.



Adapt & Overcome
How To Improve Your Commercial Awareness

H O P E  T U R N E R  -  U N I V E R S I T Y  O F  K E N T   

As students we are continuously told to follow the news,
read the Financial Times, the Economist and so on, and yet,
fundamentally, these articles were not written to be read
and understood by students. How are we able to digest
news written for an audience with years of industry
experience, rather than for students?

It is, therefore, unsurprising that just 5% of the Financial
times readership is between the age of 15-24. Simply put, the
financial and business news of today is not tailored to the
younger generation, and as a result becoming commercially
aware has always been difficult. Fortunately, it is
organisations such as our own, BecomAware, that strive to
make becoming commercially aware easier and less chore
like. If the news will not adapt for students, then as students
we must adapt and overcome. However, in order to do so we
need to establish an understanding. An understanding of the
jargon used, an understanding of the story and ultimately an
understanding of the impact.

1. Understand the Jargon

The news is filled with specific and often tailored jargon,
which is all good, if you understand what it means! For the
average student, these terms will be unknown, and therefore,
will limit the understanding of the article. This can be
intimidating and frustrating but cannot be an excuse to give
up. In fact, it is the opposite, it is an opportunity to learn.

With your first reading of an article, highlight or take note of
the words you do not understand. Then take a moment to
look up these terms and write them down. This way you are
able to refer back to these terms if you need to and
encourages you to remember them. While it may seem
tedious at first, the list of words you do not understand will
only decrease as your knowledge broadens, and the article
will be far more comprehensible. Follow @becomAware
Instagram for regular Jargon Buster posts.

2. Understand the story

Understanding the story should be far easier if you
understand the jargon, however, the complexity of the stories
does not make this the case all the time.

Subsequently, the best way to see if you do understand an
article is to either write it down in 3-5 sentences or simply
explain it to someone else. If you cannot do this, then
perhaps read a different article on the same story, or simply
reread. This will allow you to extract the main points from
the story and develop a clear interpretation.

3. Understand the impact

This is where commercial awareness is truly developed.
Whilst it is key to understand the story, the real skill lies in
understanding the impact. What does this mean and why
should you be interested? Having read an article, take a
moment to process what the impact of this may be or what
changes made this situation occur. It all comes down to
looking at the bigger picture and getting behind it. It is one
thing to understand what is happening, but it is vital that
you understand why it is happening and the effect of such.

For example, a recent news story was the permanent
closing of the Slater & Gordon London office. For many,
their understanding would stop there. True commercial
awareness is recognising that while the firm had been
looking at the possibility of remote working, the
coronavirus outbreak accelerated this process and
ultimately prompted this move. In addition, what is the
impact of this? Well, law is renowned for being an old
school industry and yet this move to remote working has
highlighted the possibility of a more technological
advanced working environment, and has encouraged other
companies such as, Baker McKenzie are to review this idea
post lockdown. Furthermore, it can be debated that this
could impact the cliental relationship, whether it be online
rather than face to face.

With understanding comes knowledge and with knowledge
comes opportunities. The complex and old school nature of
news stories may not change, but as students our approach
can. Rather than be put off by longwinded and complicated
news articles, embrace them and find understanding. Being
commercially aware is not a skill which is simply gained and
stays with you for life, it is a skill that must be developed
every day, with each news story and each development in
the world.

B E C O M A W A R E
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What Is Business Acumen? 

M A R Y A N N E  S A N Y A O L U  -  A R D E N  U N I V E R S I T Y  L O N D O N

As an aspiring commercial solicitor, I often hear the phrase
'commercial awareness' and how essential it is to have a good
understanding of the skill - to demonstrate this during interviews,
when speaking to clients and in the legal environment you chose to
work in. But what exactly is commercial awareness and how do you
acquire the skills and knowledge? Well, for me, when broken down,
commercial awareness means having strong business acumen. This is
a core element of Commercial awareness. In the legal world it is
important to have a good understanding of the client’s business, in
order to advise effectively and apply the relevant law in the most
strategic and forward-thinking way. This article defines what
business acumen is, how to apply the skill in your legal career and
more about how you can develop this commercial astuteness.

What is business acumen?

At its core, Business acumen is defined as the ability to combine
experience, knowledge, perspective and awareness to make sound
business decisions. The development of this ability leads to better
judgement and allows you to view organisational needs in a holistic
long-term way. Some of the key skills to develop and strengthen
business acumen are identified as: Assessment, Vision and Discipline,
Emotional Intelligence, Experience and Learning organisational
processes. 

The Importance of business acumen in a legal career

Business acumen and commercial awareness are now required skills
for lawyers. It’s more than just the black letter law or applying theory
to practice, it is about understanding the implications of a decision
to the business and finding the best commercial solutions to any
situation. A recent Harvard Law School study identified the most
crucial skills that lawyers in new age markets need to develop. At the
top of the list were skills such as accounting, the ability to analyse
financial statements, understanding financial markets, business
strategy and industry analysis. Their conclusion, simply put, was that
lawyers need strong business acumen.  

A client expects their lawyer to fully understand how their business
is run and which wider social, political, technological and economic
(PEST) issues may affect them. It is also necessary for lawyers to
appreciate the short, medium and long-term implications of their
client’s business proposal and think strategically about the
organisations Strengths, Weakness, Opportunities and Threats
(SWOT analyses). This enables lawyers to provide pragmatic,
business-minded legal advice to the best of their ability. “Businesses
make decisions based on a variety of factors, and there’s a lot to
consider. It is important that lawyers or legal counsels can provide
advice from a big picture perspective, looking at all the moving parts
of the business together through a legal and business lens". Some key
skills identified are: Assessment, Vision and Discipline, Emotional
Intelligence, Experience and Learning organisational processes. 

Speak to and communicate with all the departments in your
organisation to learn what they do and how they operate
Listen to business radio stations and podcasts 
Follow the news on a regular basis
Understand your local market and wider markets 
Gain work experience - particularly customer facing
environments

Despite its misconceptions, business acumen is a learned skill, not
innate. It is the ability to weigh up situations quickly, making a logical
decision confidently and influencing others positively. If you
naturally look at the work in front of you with curiosity, then you are
already part way there, it is an understanding of how different
factors impact on each other. Some of the ways to develop your
business acumen can be the following:

To conclude, business acumen is a skill that is acquired through
experience and learning it is not innate. It is important for Lawyers
or Legal counsels to provide advise from a big picture perspective
looking at the whole operation of the business through a legal and
business lens, this allows for more engagement leading to the
success of the business. Having strong business acumen allows for
better communication with all the departments within an
organisation assessing the the potential risks that would have an
impact on the company strategy and ultimately revenue. Lawyers are
ultimately becoming critical business partners whose ideas and
insights are sought after. That is what business acumen is all about.

Key sources: 
www.blog.hubspot.com
www.acumenlearning.com/making/makingacaseforbusinessacumen 

B E C O M A W A R E
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Business Acumen is often described as a business savvy
and business sense. It is the “keenness and quickness in
understanding and dealing in a business situation
(considering the risks and opportunities) in a manner
that is likely to lead to a good outcome”. “Ability to
combine experience, knowledge. Perspective ad
awareness to make sound business decisions” 
(www.blogspot.com)

“Business Acumen can be learned
and acquired even early in a career”



Finally, some actual commercial awareness. 

Until I joined the BeComAware platform, commercial
awareness did not mean much to me. I often heard the
word floating about at university and would often hear how
commercial awareness is a key employability skill, in high
demand by employers. Many commercial awareness
resources advocate commercial awareness is reading
articles from the Financial Times or following business
news. However, this proves unhelpful when discovering
you cannot understand the complex jargon and
terminology used. 

Until I approached and completed tasks as part of my
Student Ambassador responsibilities at BeComAware and
witnessed the content on the platform, I was unsure what I
had signed up to at BeComAware. I wasn’t sure what I
would gain from it. I was worried it was just going to be
another generic commercial awareness labelled program
that fed us news headlines. I was very WRONG. I
discovered how unique and beneficial the BeComAware
initiative and platform actually is and will continue to be.
Whilst creating content, I am researching and learning new
information myself. 

Additionally, I am developing other skills such as how to
write concisely and enhancing research skills beyond my
degree. Moreover, I am continuously exposed to regular
bitesize accurately checked commercial content on the
platform. This expands my commercial knowledge in a
quick, easy and active way. The initiative has also expanded
my peer network. We have a group chat where we can
connect and support other students. 

B E C O M A W A R E

At first, I was unsure what Sibel Vurdu (Founder of
BeComAware) meant by providing a ‘commercial toolkit’.
But now I understand, this to be the foundations of
understanding the commercial language and awareness
of how the wider business world operates, so that when
keeping up with commercial matters - I am able to not
only understand the nature of the commercial issue, but
also begin to think more analytically about what this
means for stakeholders.

I am very grateful to be a part of BeComAware.

Regular snippets and bitesize exposure of the business
and economic world is an active and effective way of
educating, informing and encouraging creatively. Thus,
providing students with key knowledge and skills to
actively engage in the commercial world and improve
their employment prospects. 

TAD-DAH! This is real commercial
awareness.

Real Commercial Awareness 
N I C O L E  P A L M E R  -  N O T T I N G H A M  T R E N T  U N I V E R S I T Y
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B E C O M A W A R E

Individuals - Enhanced efficiency & more choice.

Individuals have the ability to make purchases from the

comfort of their own home & straight to their door. 

What this means for the high street - Does this really mean

the death of the high street, or will these premises instead be

repurposed, with different types of businesses occupying

them - such as restaurants or entertainment use?

Legal sector - Many businesses are moving online and there

is added influence from the coronavirus outbreak, which is

resulting in many employees 'working remotely'. What does

this mean for Commercial Property and Leasehold?

Wider economy - AI is predicted to contribute largely to

GDP output and despite its misconceptions about replacing

humans, is likely to reproduce many jobs. 

Develop The Commercial Awareness Toolkit
Developing commercial awareness is a process. 
Becomaware helps you to develop your understanding of
the commercial language, the business world and keeps
you current on commercial trends, so that you can feel
comfortable discussing commercial issues and have the
ability to analyse what the domino impact might be on
various stakeholders. 

Students who do not understand the business world and
commercial jargon, find it difficult to formulate opinions on
how commercial trends may impact individuals,
stakeholders, sectors, businesses and the wider economy in
different ways.
The BeComAware Model highlights the process of mastering

commercial awareness.

Technological and Artificial Intelligence (AI) advancements

have placed additional pressure on companies.

Advancements have encouraged businesses to deploy and

utilise technology to enhance the efficiencies of their

internal processes. It is also pushing companies to transform

the way products and services are offered to consumers,

with many businesses moving online. Those who fail to

'move with the times' face being left behind its competitors.

T H E  B E C O M A W A R E  M O D E L  -  D E V E L O P I N G    T H E  T O O L K I T

T H I N K  O F  A  C O M M E R C I A L  T R E N D

Technological advancements

E X A M P L E  -  D I S P L A Y I N G  C O M M E R C I A L  A W A R E N E S S  

D I S C U S S  C O M M E R C I A L  I S S U E
D E M O N S T R A T I N G  A N  U N D E R S T A N D I N G  O F

T H E  C O M M E R C I A L  L A N G U A G E  A N D  T H E
B U S I N E S S  W O R L D  

C O N S I D E R  T H E  I M P A C T  O N  V A R I O U S
S T A K E H O L D E R S
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B E C O M A W A R E

The base rate is at
record low. But
what is the base

rate? Who sets the
base rate & why
should I care?

Commercial Jargon Buster
E A C H  M O N T H  W E  F E A T U R E  K E Y  C O M M E R C I A L  J A R G O N  B U S T E R S  

What is liquidity?

7

What is the Base Rate?
The base rate is a benchmark rate set by the Monetary Policy Committee
(MPC) at the Bank of England and is considered the most important interest
rate in the UK.

Why do I need to know?
The base rate influences interest rates offered by commercial banks on
loans, mortgages and on our savings. The base rate therefore influences our
decisions about whether we spend (by taking out mortgages or loans when
interest rates are low) or whether we save (when interest rates are high). 

Keep current: 
The current base rate is set to a record low of 0.1% as of March 2020, to
encourage consumer spending and economic activity amidst the
coronavirus outbreak. 

What is Liquidity?
Simply put, liquidity is a quick way of converting assets or investments
into cash while maintaining its value.

Examples:
Some examples of liquid assets with high liquidity include cash, a savings
account, and a checking account. Other examples of assets with lower

liquidity would include things that are more difficult to convert to cash
such as property or equipment. 
Basically, the easier it is to turn an asset or investment into cash, the
more liquid it is. 

How is it measured? 
Liquidity is measured through various ratios. The 'current ratio' is the simplest liquidity test. It indicates a
company’s ability to meet its short-term liabilities with its short-term assets. A current ratio that is equal to, or
greater than one indicates that a company’s current assets are satisfactory to pay off near-term liabilities.

Why is liquidity important?
Understanding liquidity is important because it shows how a firm is able to pay its short-term debts and current
liabilities. High liquidity rates, as compelling as it may seem, are not always a good sign. A high liquidity ratio may
suggest that a business is holding an excess amount of cash, which could instead be used to make more
investments. On the other hand, a low liquidity ratio is also not a good sign, as it indicates the business may
struggle to meet and pay short-term requirements, and this can even result in bankruptcies. The main causes of
liquidity problems include low profits, over-investment, overtrading, unexpected changes, seasonal demand, and
more.

M E R V E   D O G A N  -  Y O R K  U N I V E R S I T Y  ( C A N A D A )  

S I B E L  V U R D U  -  T R A I N E E  S O L I C I T O R ,  L L M  L A W  &  E C O N O M I C S ,  Q U E E N  M A R Y
U N I V E R S I T Y  O F  L O N D O N   



Trainee Solicitor Sibel Vurdu at Thackray Williams LLP
shares her secrets to successfully answering
commercial awareness questions for training contract
applications. 

Firstly, there is no shortcut. Training contract
applications are time-consuming and require extensive
research. They must also be tailored specifically to the
firm you are applying to. Recruiters can easily identify
copy and pasted material. 

What to do:

Answer the question - when you have well prepared
material relating to a different topic area that you are
keen to share, it can be tempting to try and pull the
question in a different direction. This should be avoided,
as it can negatively affect your application.

Use the Commercial Language - You will notice good use
of this in the successful application answer to follow.
Examples: "strategy", "competitors", "artificial
intelligence", "efficiency", "market", "leverage". 

Write concisely - There are often word limits between
100-500 words for each question you answer. It is
therefore very important to write concisely to be able to
effectively answer the question.

Offer your opinion and analyse the impact - Discussing
why you think a commercial issue is important, allows you
to demonstrate that you understand the nature what you
are writing about.

What to avoid:

Avoid regurgitating facts - Merely listing and
regurgitating commercial facts will not reap you any
benefit. 

Avoid spelling mistakes - Take the extra time to proofread
your application before sending it off.

What do you think are the biggest challenges and
opportunities facing a commercial law firm at the
moment?

Successful Training Contract answer - a London City
Commercial Law Firm

"With the legal business changing in nature over the
recent years there are many challenges and
opportunities emerging. Commercial law firms may
need to adopt new strategies to remain competitive.
This may involve adopting new business structures or
developing a strategy to better understand the
commercial world clients face, in order to offer
strategic advice and meet growing client expectations.
This is particularly important since the introduction of
Alternative Business Structures. Additionally, firms may
decide to set a new precedent away from the
traditional internal growth model, which provides
solicitors with further growth and development
opportunities to encourage retention of staff. Most
critically, it is fundamental law firms in the current
market begin to think about deploying technology or
Artificial Intelligence (AI), which is an opportunity for
law firms to excel ahead of competitors by offering a
greater deal of efficiency. 

It is important to appreciate the requirement for
prestige accuracy when drafting important legal
documents, however deploying AI may assist with
improving some internal processes. AI is capable of
assisting with the exportation of relevant data from
instructions and updating relevant documents with
correct details, provide solicitors with greater insights
by providing analytics data, enhance client service
experience and even help speed up typically lengthy
processes, by assisting with analysis, research and due
diligence tasks. To remain ahead in a competitive legal
market commercial law firms may want to consider
these various aspects to their business and tackle the
challenge of technology, as an opportunity to their
business by automating processes and providing
enhanced efficiency".

B E C O M A W A R E

Writing Successful Training Contract Application Answers
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BeComAware 
Commercial Awareness Quiz

7) What are two main ways for a company to raise finance?
__________ & __________

8) List an example of how you can mitigate being
gazumped? 
__________

9) Which emerging economies form the MINTs?
(A) Mexico, India, Nigeria, Turkey
(B) Mexico, India, New Zealand, Thailand
(C) Mexico, Indonesia, New Zealand, Turkey
(D) Mexico, Indonesia, Nigeria, Turkey  

10) Tax avoidance is:
(A) Legal
(B) Illegal 

11) Following the coronavirus outbreak, until 31 March 2021
you do not have to pay Stamp Duty Land Tax on your main
property costing up to:
(A) £200,000
(B) £250,000
(C) £500,000
(D) £550,000

12) Trademarks can be renewed every:
(A) 4 years 
(B) 10 years 
(C) 20 years
(D) 50 years

Answers 
Q1 - D, Q2 - B, Q3 - B, Q4 - 5, Q5 - C, Q6 - A, Q7 - Equity Finance  (such as issue of shares) &
Debt Finance (such as taking out a loan), Q8 - The seller can sign an  exclusivity agreement
preventing them from selling to another party for a specified period of time, Q9- D, Q10 -
A - Tax evasion is illegal, whereas tax avoidance is concerned with legal ways of avoiding

tax, Q11 - C, Q12 - B

T E S T I N G  Y O U R  C O M M E R C I A L  A W A R E N E S S

1) What is the current base rate set by the Bank of
England?

A) 1.2 %
B)  1 %
C) 0.5 %
D) 0.1%

2) Deflation is when there is a fall in general prices for
goods & services. It occurs when inflation rates fall below:

A) 1 %
B) 0 %
C) -1%

3) In private equity, capital investment is injected into
companies that are:
A) Publicly listed or traded
B) Not publicly listed or traded

4) Which of the following is not a magic circle firm?

1. Freshfields Bruckhaus Deringer
2. Allen & Overy
3. Slaughter and May
4. Clifford Chance
5. Herbert Smith Freehills
6. Linklaters

5) Optimists are hoping for which type of economic
recovery following the Covid-19 Crisis?

(A) W shaped recovery
(B) U shaped recovery
(C) V shaped  recovery

6) Which of the following is dealt with by the Central
Bank?
A) Monetary Policy
B) Fiscal Policy

B E C O M A W A R E
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B E C O M A W A R E

COMMERCIAL
AWARENESS

COMPETITION
AUGUST 20,  2020 |  6 :00 PM

DEADLINE

Winning submiss ion wi l l  be  awarded a
£25 voucher  (o f  your  choice) ,  sent

BeComAware merchandise  &  featured  on
our  websi te ,  soc ia l  p lat forms and

newsletter  in  September .

Discuss  a  commercia l  issue  of  your  choice  and analyse  the  impact .

Submiss ions  are  to  be  submitted in  the  form of  a  short  v ideo  (under  3  minutes ) .  

Submiss ions  to  be  reviewed and se lected  by  a  panel  o f  Profess ional  Ambassadors  inc luding :  The  Founder  o f
BeComAware  and Trainee  So l ic i tor ,  an  Economist  current ly  at  a  b ig  four  account ing  f i rm,  a  Senior  Compl iance

Analyst  experienced  in  F inTech  s tart-ups  and internat ional  corporat ions .

Submiss ions  wi l l  be  rev iewed and judged on:
1 .  Opening

2 .  Understanding  of  the  commercia l  i ssue
3 .  Use  of  the  commercia l  language

4 .  Understanding  of  how th is  might  impact  the  bus iness  wor ld
5 .  Analys is  on  how th is  might  impact  var ious  stakeholders ,  bus inesses ,  d i f ferent  sectors ,  indiv idua ls  and the

wider  economy
6.  Del ivery

7 .  C los ing/concluding

Send your  v ideo submission to  info@becomaware .com 
Inc luding :

-  Your  v ideo submiss ion (under  3  minutes )
-  A  short  paragraph on why commercia l  awareness  i s  important

-  Ful l  name
- Univers i ty

-  A  photo/portra i t  o f  yourse l f
-  Consent  to  present  winning  submiss ions  on our  p lat form

Submiss ions  may need to  be  sent  across  by  WeTransfer  depending  on the  s ize  of  your  f i le .
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To many people, the word ‘monopoly’ connotes to
nothing more than a family friendly board game. For a
long time, I was one of those people. In fact, it wasn’t
until recently, when I encountered a unique question in
my Energy Law Exam that I began understanding the
wider meaning of a monopoly. The Economic Times
defines a Monopoly as a sector in which a single entity
faces no competition. In essence, the entity is so large
that it has total control of the market. This allows the
‘monopolist’ to dominate the industry by charging a
higher price and restricting total output, thereby
reducing economic welfare. For this reason, monopolies
are often criticised. However, the advantages and
disadvantages of monopolies must be weighed up to fully
critically analyse the commercial market.

Disadvantages: It is unsurprising that the list of
disadvantages outweighs the advantages for monopolies.
As previously mentioned, one of the most well-known
disadvantages is reduced economic welfare. Such a
disadvantage often stems from price discrimination, in
which a firm charges different prices to different
consumers for the same product. As a result of such
discrimination, consumers not only lose out on surplus
but are left subject to inequitable practice. It is for this
reason, that monopoly practice has become notorious for
consumer exploitation. Crucially, as the only seller, the
entity has the power to sell their services for an
extortionate price. With no competition in the market, the
seller has no option but to purchase. This results in many
consumers paying high prices for low quality
goods/services. 

Advantages: Undeniably, the leading economic advantage
of monopolies are the powers they bring to firms. Referred
to as economies of scale, the increased output of a
monopoly may lead to a decrease in cost of production.
This is most beneficial in industries with a typically high
production cost. Additionally, monopolies are known to
make supernormal profits which can be used to fund
greater investments and spending. In the long term, this is
highly beneficial to the research & development of the
entity, particularly in markets which continue to grow in
line with advancements in technology. 

Reflection: The question I faced in my exam read
“which stages of energy production can be
considered a monopoly?”. This was significantly
different to any questions I had encountered in my
legal education. I had never considered how the law
could mix with economics in an exam situation and
initially, I thought that the question was odd.
However, upon reflection it is clear that energy
distribution is one of the few sectors in which a
monopoly can most successfully operate. At the
intersection of law, business and economics,
monopolies and the discussions that follow them
remain at the heart of the commercial world. And,
whilst the board game will be an exceptional pass
time for us to play in lockdown, it is important to use
this time to develop our practical understanding of
them and how they affect the market.

B E C O M A W A R E

Monopolies: More Than Just A Board Game
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What are corporate tax havens? How do they work? 
And why the UK must take a long, hard look in the mirror.

J O S E P H  S P I B Y  -  U N I V E R S I T Y  O F  N O T T I N G H A M

On July 15th 2020, Apple successfully overturned a €14bn fine
imposed on them by the European Commission, after appealing to
the General Court of the European Union. The court found that the
EU Commission had failed to prove that Apple had been granted
illegal tax benefits by the Irish government. This was a major blow
for Margrethe Vestager of the European Commission, who’s initial
finding had resulted in the largest corporate tax fine in history -
signalling early hope to the world that corporate tax havens may
slowly be on the way out, and that more was being done to prevent
global corporations exploiting them. 

Now that Vestager’s progress has been knocked back to square one
(assuming this new ruling isn’t successfully appealed in a higher court),
it seems a sensible time to explore what corporate tax havens are,
how they operate, and why we should care about reclaiming the
trillions of dollars stored within them. Corporate Tax havens are
countries or regions that charge low rates of corporate taxation (with
ten countries currently even charging 0%). They often have
regulations allowing foreign companies to easily move their business
there, and provide high levels of discretion for companies
information. However, legally benefiting from a corporate tax haven
is no small feat, and there is good reason that top law firms in the tax
sector, such as Baker McKenzie, can charge sizeable fees for
facilitating the process. When referring to this US Legal giant, the
Irish Times stated that the firm’s ‘role in setting up offshore
structures for multinationals, and then defending them when
challenged by tax regulators, is legendary’. (1) 

Exactly how these companies (or the law firms working on their
behalf) find clever ways of moving their profits over shore is
complicated, with many different routes used to get to similar
conclusions. Nevertheless, I’ll provide a simplified explanation for
one common way in which it’s done. Let’s use an example of a
fictional tech company – ‘Fruitbowl electronics’. Fruitbowl was
started in California, and their pioneering technology is developed by
engineers and designers working there. Once they have been
awarded patents for various components needed in their products,
lawyers for Fruitbowl sell the rights for these patents to a subsidiary
company owned by Fruitbowl. 

This subsidiary is based in a tax haven, and it charges its parent
company an extortionately large licensing fee to use technology
within the patent it developed. This fee is designed to wipe out the
profits made by Fruitbowl in the US (meaning they cannot be taxed
on them) and makes substantial profits for the subsidiary in the tax
haven. Therefore, Fruitbowl has finished the process with the same
amount of money in a foreign tax haven (within a subsidiary it
controls) as it had pre-tax in the US.

A study from Charles University, Prague, found that 40% of profits
from multinational companies are directed into tax havens, adding
up to an estimated $600bn per year.

This amounts to a combined corporate tax revenue loss of over
$200bn per year for governments around the world (2). For context,
$200bn is significantly greater than the UK’s annual budget for the
NHS, and roughly double what the government spends on education
each year.

Naturally, losing billions of dollars in potential tax revenue for many
large countries results in less money available to be spent on their
public services. This is not ideal at any time, but during crisis’ like the
Coronavirus pandemic - where government intervention is necessary
in providing additional equipment to health services and economic
stimulus packages to minimise the economy’s contraction – it can be
highly detrimental. Over $2.6tn is held offshore by US companies
alone, partly explaining why President Trump felt the need to slash
the US corporate tax rate from 35% to 21% back in 2017 (3) – a move
that was met with both praise and criticism. Many from both sides of
the political divide now observe that even this precipitous drop
doesn’t seem to be significant enough to incentivise large US
companies to move their money back home. 

Unfortunately for citizens on this side of the Atlantic, complaining of
money lost from our government spending pot won’t garner any
sympathy from onlookers abroad. Articles on the Tax Justice
Network don’t mince their words when describing the damage that
Britain has done to the global economy by playing a significant role in
enabling tax havens. It describes a ‘corrosive corporate tax war
waged by the UK against the ordinary citizens of rich and poor
countries’, as well as stating that our country is ‘by far the world’s
greatest enabler of corporate tax avoidance and has single-handedly
done the most to break down the global corporate tax system’ (4). 

Of the top 10 countries that have most ‘proliferated corporate tax
avoidance’ (with these 10 being responsible for a collective 52% of the
world’s total), the Tax Justice Network notes British overseas
territories or dependencies come in at 1st, 2nd, 3rd and 7th on the
list, with the UK itself ranking 13th (5). As a further embarrassment,
the UK ranks 2nd on the list of countries who most aggressively drive
down other countries’ withholding tax rates, through the use of
treaties. The UK has been grouped in the so-called ‘Axis of
Avoidance’, who ‘line their own pockets at the expense of a crucial
funding stream for sustainable human progress’ (6). Continued...

B E C O M A W A R E
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Unfortunately, it’s low-income countries suffer the most
from these bullish tax treaty negotiations. Whilst
negotiating favourable tax treaties with MEDCs does have
some noticeable benefits for LEDCs – mostly through
promoting cash flow into the country, it is clear that many
European Countries are greedily exploiting their need for
foreign investment… as if we haven’t exploited them enough
for the last half millennium! The International Monetary
Fund reports that low-income countries suffer an estimated
hit of $200bn per year from lost corporate tax revenue (7),
making up roughly a third of total losses, despite having
disproportionately smaller economies. 

Astonishingly this is greater than the total foreign
development aid they receive per year (roughly $150bn) (8).
If this section of the article is of specific interest to you, and
you’d like to learn more about what can be done to combat
tax havens (with a particular focus on reducing their impact
on LEDCs), then I highly recommend the comprehensive
article ‘Tackling Tax Havens’ from September 2019 on the
IMF’s free website. This article has been entirely focused on
corporate tax avoidance. However, there are plenty more
resources online which can inform on the even more
secretive world of income tax avoidance - through standard
tax havens, and other avenues such as the notorious Swiss
banking industry. 

Economist James Henry estimates that as much as $36tn in
‘anonymous private financial wealth’ is held in ‘financial
secrecy jurisdictions’, his article ‘Taxing Tax Havens’ on the
‘Foreign Affairs’ website is also a good read if this is
something of interest to you (9). I hope this article had
proved insightful in explaining corporate tax havens and
briefly showing how they deprive governments all around the
world from vital tax income, as well as exposing that more
needs to be done from the UK to stop corporate tax havens
being allowed to continue as they are.

References/resources:

https://www.icij.org/investigations/panama-papers/what-is-a-tax-haven-

offshore-finance-explained/

https://www.irishtimes.com/business/apple-s-cash-mountain-how-it-avoids-

tax-and-the-irish-link-1.3281734

https://www.europarl.europa.eu/cmsdata/161049/2019%2001%2024%20-

%20Petr%20Jansky%20written%20questions%20-%20Ev_TAX%20GAP.pdf

https://www.americanprogress.org/issues/economy/news/2019/09/26/47508

3/trumps-corporate-tax-cut-not-trickling/

https://www.taxjustice.net/2019/05/28/new-ranking-reveals-corporate-tax-

havens-behind-breakdown-of-global-corporate-tax-system-toll-of-uks-tax-
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A Guide To Mergers & Acquisitions (M&A)

M U N T A H A  R A H M A N  -  S W A N S E A  U N I V E R S I T Y  

Within the corporate finance world, ‘mergers and acquisitions’
(M&A) are an extremely pivotal area and often occur within the
business world. But what are mergers and acquisitions? And
why are they so important? 

Ultimately these terms refer to the consolidation of companies.
This means that M&A within businesses will result in some sort of
combining of companies, however, there are various amount of
ways that this can take place. This can be easily understood by
looking at the differing definitions of each term:

Mergers: 

This refers to the combination of two companies to form one
company. The firms that agree to merge are often (but not
always) roughly equal in terms of size, customers and scale of
operations, therefore resulting in many benefits from merging.
For instance, they can gain market share, reduce costs of
operations, expanding new territories, unite common products,
grow revenues, and increase profits— which in turn also benefit
the firms' shareholders.

There are various types mergers that can take place such as
conglomerate, congeneric, market extension, horizontal and
vertical. The main differences between these types of mergers
are the type of market and industries that they are involved with.
For example, a horizontal merger often consists of consolidation
between two or more companies within the same industry.
Whereas a vertical merger refers to when companies at different
levels of a supply chain combine their operations. Overall
mergers may occur through different forms depending on
whether it is classified from an economic perspective, business
combinations or whether it is from a legal perspective.

Acquisition: 

This refers to when one company purchases most or all of
another company's shares to gain control of that company.
Purchasing more than 50% of a target firm's stock allows the
acquirer to make decisions about the acquired asset without the
approval of the company’s shareholders. It’s important to note
that acquisitions may occur either with or without the approval
of the shareholders depending on the company’s position. If it is
with approval, a ‘no-shop clause’ is often involved within the deal,
which essentially restricts the company or seller from soliciting
competing bids from other potential buyers. There are various
reasons as to why acquisitions would be beneficial for companies,
for example, increased synergy which arises in a merger or
acquisition when the combined value of the two firms is higher
than the pre-merger value of both firms combined. 

by purchasing assets
by exchange of shares for assets
by purchasing common shares
by exchanging shares for shares

Financial synergies
Enhances company’s performance by accelerating growth
Diversification for higher growth products or markets
To increase market share and positioning - giving broader
market access

Disney & 20th Century Fox in 2019: $71.3 billion (£56.1bn)
Royal Dutch Shell & BG Group in 2015: $74 billion (£55.43bn)
AOL & Time Warner in 2000: $240.07 billion (£179.84bn)
Vodafone Group & Mannesmann in 1999: $303.78 billion
(£227.57bn)
Disney and Pixar / Marvel Acquisition in 2006 : $7.4 billion
Google and Android Acquisition in 2005 : $50 million
Pfizer and Warner-Lambert Acquisition in 2000 : $90 billion
Takeda Pharmaceutical & Shire in 2018: $62 billion (£46.45bn)

It can also lead to cost reductions and greater market share –
acquisitions are a common way to also break into a foreign
market as they can purchase an existing company within the
foreign market they wish to enter.

In basic terms there are varying nuances in which M&As can take
place, for instance, acquisitions are often seen as an amicable
transaction, where both firms cooperate whereas "takeover"
suggests that the company being taken over resists/strongly
opposes the purchase. The term "merger" is used when the
purchasing and target companies mutually combine to form a
completely new entity. When a company gets involved within
M&A, there are also important stages that have to take place, for
instance, pre-acquisition reviews, screen targets and valuations.
The various stages into acquiring a target company is essential
and pivotal to ensure the M&A is successful.

M&A can take place:

There is various reasoning behind M&A as previously mentioned
therefore the potential benefits could be:

Here are some famous examples of M&A which emphasises the
importance of this sort of transaction within the business sector:

M&A are a vital part within many company’s business strategy as
the benefits can provide heightened strength to a company’s
assets. In order for an M&A to be successful, the various stages to
acquire must be done properly and with great care. It is extremely
relevant within the commercial field as companies around the
world have used M&A to grow. Within the legal sector, taking part
and aiding within M&As is common for corporate lawyers.

B E C O M A W A R E

14



The Global Market - What Actually Is It?
& The Impact Of Global Economic Crisis On The Global Market

C H L O E  C O O K E  -  U L S T E R  U N I V E R S I T Y

“The global economy will take $12tn hit from coronavirus,
says IMF” reads the latest headline from The Economist.
You read the article, gain a headache from the swamp of
figures, conclude that you’re not entirely sure what it
means, but that you could probably memorise some of the
figures for your next interview. This is a situation which, as
a law student aspiring to enter the commercial world, is all
too familiar. No matter which article you read, on whatever
commercial topic, it is likely that the global market will be
mentioned. Therefore, a confident understanding of the
global market is absolutely key to be able to understand
every other commercial news article. So, what exactly is it? 

In its simplest form, the global market refers to the buying or
selling of goods and services in all countries of the world. The
total value of this forms the value of the global market (also
referred to as the global economy). The global market can,
like the individual countries which make it up, fluctuate both
up and down in terms of economic health. The economic
health of the global market is measured in terms of growth by
looking at GDP and business cycles, high employment and
price stability (when the average of the prices for goods and
services either doesn't change or changes very little). The
importance of the global market for commercial law is
therefore crucial. The surges in the economic health of the
global economy has a direct effect on businesses, and the
way that commercial law firms provide their advice to them.
To understand the impact of the global market on
commercial law, it is imperative to look at the three most
prevalent economic crises in modern history. 

The Great Depression 

The great depression, lasting from the stock market crash of
1929 to 1939, was the worst economic downturn in the
history of the industrialised world. Prior to the crash, the US
economy was rapidly expanding, during a period known as
the ‘roaring twenties'. The stock market, centralised at the
New York Stock Exchange on Wallstreet, was filled with
speculation and investment from millionaires to janitors,
causing rapid expansion. However, as unemployment levels
increased and the agricultural sector struggled, wages
became lower and consumer spending slowed. 

Nervous investors began selling overpriced shares, and on
24th October 1919, a record 12.9 million shares were traded,
known as Black Thursday. Millions of shares ended up
worthless and consumer confidence vanished. Investment led
businesses’ and factories slowed production and began mass
unemployment.

The crises in the US spread worldwide, hitting the UK, which
was already struggling from the economic impact of world
war I. The American crash caused a domino effect,
encapsulating widespread financial panic, misjudged
government policy and decline in consumerism. Between
1929 and 1932, worldwide GDP fell by an estimated 15%.
Personal income, tax revenue, profits, and prices dropped,
while international trade plunged by more than 50%.
Unemployment in the US rose to 25% and in some countries
as high as 33%. Cities all around the world were hit hard,
especially those dependent on heavy industry. Construction
was virtually halted in many countries. The global economy
was at its peak of poor economic health. Many economists
argue that the Great Depression was ended by the start of
World War II, when the industry was kick started again by
America's decision to support Britain and France. Interest
rates were also reduced, and British exports were starting to
appear more competitive on the global market. The health of
the economy began to improve.

The Financial Crisis

Between 2007 and 2009, the global economy took a further
devastating hit by the Financial Crisis. When housing prices
began to fall at the start of 2007, people walked away from
their mortgages and the value of mortgage-backed securities
for banks began to collapse. Continued..
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The Global Market - What Actually Is It?
Continued...

C H L O E  C O O K E  -  U L S T E R  U N I V E R S I T Y

The combination of banks being unable to provide funds to
businesses, and homeowners paying down debt rather than
borrowing and spending, resulted in the Great
Recession/Financial Crisis. Sub-prime mortgages (home
loans granted to borrowers with poor credit histories) were
at an all-time high. The government began to bail out the
banks in an attempt to rescue them, however they arguably,
fundamentally weakened them. The Central Bank started
printing money directly into the economy, which raised the
value of asset prices and reduced interest rates. The idea
behind the government putting this money into the economy
was to encourage banks to lend sensibly to risk-free business
which would kick start a positive cycle of investment and aim
to kick start the economy again (via quantitative easing).

The Covid-19 Recession

Today, we are in the beginning of what many economists are
calling the Covid-19 recession. A recession is now defined by
a GDP decrease for two consecutive quarters (six months).
As seen in the two previous recessions, a declining economy
means higher taxes, high unemployment rates and worthless
shares. When the Coronavirus hit, many countries went into
lockdown to attempt to contain the virus. Whilst this was
vital for human health, it has proved disastrous for the global
economy. The UK’s GDP fell by 2.2% in the first quarter of
2020. In the second quarter, things got even worse with a
GDP fall of 19.1%. The IMF (International Monetary Fund)
predicts a huge fall in global GDP of 5.9%, making it the
worst recession since the great Depression.

Commercial law and the global economy

Research by the Legal Business Magazine in 2007 found that
the leading concern for law firms in the new global economy
post-recession was the number of new risks they faced. The
crisis hit the legal community a lot harder than it had
originally expected, with closures 26% higher than usual
throughout 2008 and 2009. Even the usually untouchable
Magic Circle Law Firms were affected, with some larger
firms having to ask graduates to voluntarily defer their
training contracts. It is key to understand that a law firm is
also business, and therefore must adopt new measures and
approaches in order to survive a financial crisis.

For law firms, this involves adopting new CRM (customer
relationship management) and PMS (property management
systems). More firms started to embrace the concept of
unbundling their services so that repetitive or low-value work
can be done either through the smart use of technology, or in a
low-cost jurisdiction. Legal Technology is now firmly
entrenched in the industry as a result of firm’s responses to the
GFC. As a commercial lawyer operating through a time of global
recession, you must look for opportunity. Some sectors will be
thriving through the current recession, an example being video-
conferencing technology, the new emerging companies of this
business cycle. lockdowns and social distancing prompt a global
retreat into our homes, Zoom usage has surged. Covid-19 meant
Zoom’s daily active user base grew by 67 per cent in the first
three months of this year, and the company now has a market
value of $42bn. 

With Zoom’s rapid user growth far beyond its business model,
the company needed strong legal advice fast, as concerns about
data privacy began to emerge. Security researchers have called
Zoom “a privacy disaster” and “fundamentally corrupt” as
allegations of the company mishandling user data snowball. On
30 March, the FBI announced it was investigating increased
cases of video hijacking, also known as “Zoom-bombing”, in
which hackers infiltrate video meetings, often shouting racial
slurs or threats. Commercial Lawyers need to be able to advise
on these privacy issues brought with the increased use of
technology by both businesses and individuals during the
Coronavirus lockdown. Commercial Companies will also need
legal advice on a plethora of issues such as electronic signatures
in contract law, employment law regarding returning to work
and contractual issues such as force majeure clauses. 

It is clear that a successful commercial lawyer must have a solid
understanding of the global economy in which it is operating in,
in order to provide suitable and flexile legal advice to clients. As
we transition to new ways of operating against a backdrop of a
volatile global economic outlook, global businesses are
implementing strategies to ensure they can continue to operate
in a rapidly changing and increasingly uncertain legal and
regulatory landscape. It is important to understand the stages of
a recession to give appropriate advice to clients amidst this
period of poor economic health across the globe.

B E C O M A W A R E
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Magic Circle Law Firms

H A B I B A  G A L A L  -  U N I V E R S I T Y  O F  G R E E N W I C H

Lawyers and aspiring solicitors often refer to ‘Magic Circle law firms’
when comparing different firms in the legal field. There are five
Magic Circle firms, most of which (if not all) you would have heard of.
These are considered to be the five most prestigious law firms
headquartered in the UK. Magic Circle law firms are also renowned
for offering large numbers of training contracts each year. If you are
keen to apply to a magic circle firm, there are a few things you need
to know about these firms. This will not only help you decide which
firm is the right one for you (if Magic Circle is your goal), but it also
helps to understand the firms before applying. 

WHO ARE THEY?

Allen & Overy

Allen & Overy is an international law firm which, in 2019, has advised
on more transactional deals than any other firm in the world. It is the
world’s 10th largest law firm by revenue as of 2019. This firm was
built with the purpose of building a commercial practice in 1930. 
Their headquarters are located in the UK and operate in over thirty
countries over the world. They have acted for multi-jurisdictional
acquisition cases, created the Middle East’s largest lender and
worked with South Stream Transport in an International Criminal
Court arbitration - in one of the largest construction arbitrations of
recent years. Their cases are often high-risk and large scale. If you
find these types of cases interesting, this might be the firm for you as
they often take on these cases.

Clifford Chance

This firm is known for working in teams rather than individually ‘to
secure successful outcomes.’ Clifford Chance was formed after two
London-based law firms merged; Coward Chance and Clifford
Turner. This formation took place in 1987. The merging of these two
firms, which had previously not been first-rank law firms, created a
stronger business. After the merge, there were issues running the
firm as there were differences between the separate firms. There
were clashes between people from each of the firms. Geoffrey Howe
took over as managing partner soon after the merger and identified
international expansion as a major opportunity. This paid off as the
firm quickly became at the forefront of the globalisation of law firms.

Freshfields Bruckhaus Deringer

Freshfields is known for having a unique training system compared
to other Magic Circle firms. This firm offers an eight-seat rotation for
trainee solicitors, which exposes trainees to more departments of
practice. This has proven to be particularly useful to those who are
still undecided in which department interests them. 

If this sounds like something you relate to, consider looking more
into their training system and applying to complete a training
contract with them. The firm has earned over 50 top prizes across
several jurisdictions. It is a world leading firm in corporate law,
antitrust, tax, labour law and disputes. FBD is the oldest of all Magic
Circle law firms, and the oldest international law firm in the world. It
was formed through the merging of two law firms; Deringer, Tessin,
Hermann & Sedemund and Bruckhaus, Westrick, Heller, Lober.· 

Slaughter and May

In London, Slaughter and May’s core practice areas are mergers and
acquisitions, corporate and commercial and financing. It was the first
London based firm to establish a presence in Hong Kong after
opening an office there in 1974. It is the least internationally present
Magic Circle law firm and mainly relies on a network of local law
firms in other countries when regarding international practice.
Therefore, if you aim to work with a lot of international cases, look
elsewhere. However, Slaughter and May had the highest number of
FTSE 100 clients up until 2015, and the highest profit per equity
partner of any firm in the UK. It also often deals with Brexit related
issues.

Linklaters

Linklaters is a multinational law firm founded in 1838. It currently
employs over 2,800 lawyers across 30 offices in 20 different
countries. This firm was formed as a product of multiple merges.
Initially, John Linklaters and Julius Dods entered into a partnership
and created the firm which was known as Dods & Linklaters. Then it
was known as Linklaters & Co. It merged with a renowned London
firm called Paines Plythe & Huxtable and was then known as
Linklaters & Paines. The firm went through many more partnerships
and merges before shortening its name to just Linklaters in 1999 in
the middle of a global expansion. It’s important to understand that
although Magic Circle firms are great and it’s great to aim for them,
they are not the only options out there. Your career development
depends more on your work ethic, your passion and your own efforts
rather than where you did your Training Contract or where you
worked previously.

B E C O M A W A R E
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BeComAware spoke to Harrison about his views on
commercial awareness. Harrison tells us:

"Commercial awareness is an understanding of industries and
businesses work. To be commercial aware, you need to
understand the workings and developments of what is taking
place around the world, whilst being able to analyse the
impact it may have upon a certain sector and company. Law
firms are profitable businesses that have clients who expect
their lawyers to have an in-depth understanding and hold the
required knowledge in order to fully understand how a
business is run, the key factors for profitability and growth
and how to make use of the current resources
available. Thus, it is an essential attribute within the legal
industry".

Harrys Law will be running a competition from the 1st of
August, with the opportunity to win a £50 amazon voucher.
The question will require people to write a short 500 word
essay on the following: 
‘What do you hope to achieve through a career in law?’ 

I think this could be beneficial because it would be a standard
question an employer could ask, and it could provoke some
interesting responses. Students will have from the 1st of
August until the 31st to submit their submissions.

If you would like to learn more about Harrison and each of
his platforms, feel free to visit Instagram: @harryslaw which
provide you with the necessary details. Harrison is always
looking for aspiring lawyers and legal professionals to get
involved with his work and if this is something that is of
interest to you, please do not hesitate to get in touch with
him through Instagram. 

Harrison graduated with a Law degree from the University
of Surrey in 2020. He will undertake his LPC LLM at the
University of Law in Guildford, commencing in September.
After achieving the equivalent of three A* grades at A-level,
Harrison began his undergraduate studies after being
awarded a scholarship by the University of Surrey.

In addition to his academics, Harrison launched his legal blog
and website in February 2020. Within this, he documents his
journey by sharing his experiences with other law students.
After gaining much traction and amassing over 3,000
followers in three months, Harrison expanded his platform
and launched the ‘Harry’s Law’ initiative. This included the
introduction of two further platforms which set out the
objective of making a career in law more accessible to
everybody by sharing the journeys of aspiring lawyers and
practising legal professionals, hoping to inspire others along
the way. Alongside this, Harrison set up a student support
platform which takes a more targeted approach at supporting
students. Harrison had been running each of his channels
whilst studying for his final year undergraduate exams,
reflecting his true passion for helping the wider legal
community and demonstrating entrepreneurial spirit
throughout.

His hard work and dedication were recently recognised by
the Corporate Law Academy where he was 1 out of 5 people
chosen to be part of TCLA’s Accelerator Programme which
had over 100 applicants. In May 2020, Harrison became the
first Kissoon Carr Ambassador after he was approached by
Founder and Managing Director, Robert Hanna. His active
social media presence and engagement with the Kissoon Carr
team lead to him joining the firm where he was soon
promoted to Head Ambassador a month after. Harrison is an
aspiring commercial solicitor who is seeking further work
experience and hoping to secure a training contact with a top
commercial law firm commencing in 2022.

Harry's Law Life - Meet Harrison
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What Is Gross Domestic Product (GDP)?

M E R V E  D O G A N  -  Y O R K  U N I V E R S I T Y  ( C A N A D A )

What is GDP?

Gross domestic product, also known as GDP, is the total
value of goods and services produced in a country within
a given period of time. It is usually used by economists to
measure economic performance. It provides an economic
snapshot of a country and it can be used to estimate the
size of an economy as well as its growth rate. An increase
in a country’s GDP can be evident when the total value of
goods and services that domestic producers sell to foreign
countries exceed the total value of foreign goods and
services that domestic consumers buy. This is also known
as a trade surplus. If the opposite occurs, this indicates a
decrease in GDP, and it is called a trade deficit.

How is GDP calculated?

There are three ways in which GDP can be calculated.
These include using expenditures, production, or
incomes. 

Drawbacks of using GDP as a parameter for economic
success

Although GDP is a widely used method of measuring
economic growth, there are drawbacks to it as well. Some
include the lack of timeliness, and that it does not account
for several unofficial income sources. It relies on official
data, so black market activity, volunteer work, and
household production, which can be significant in some
nations, are not taken into account. It is also
geographically limited in a globally open economy. This
means that it does not take into account profits earned in
a nation by overseas companies that are remitted back to
foreign investors. Another flaw is that it emphasises
material output without considering overall well-being. If
a nation is experiencing great GDP growth with the
significant cost for the society such as negative
environmental impacts and an increase in income
disparity, GDP cannot measure this. 

Business-to-business activity is also ignored when
calculating GDP. Only final goods production and new capital
investment are considered thereby eliminating transactions
between businesses. This results in an overstatement of the
importance of consumption relative to production in the
economy and is less sensitive as an indicator of economic
fluctuations. Though the drawbacks of GDP can be
concerning, it is not the only way to measure economic
growth.

Other indicators of economic performance

While GDP measures the economic activity within the
physical borders of a country, the gross national product
(GNP) is a measure of the overall production of persons or
corporation’s native to a country, including those based
abroad. In short, GNP excludes domestic production by
foreigners. Gross national income (GNI) is another measure
of economic growth. It is the total of all income earned by
citizens or national of a country. With GNI, the income of a
country is calculated as its domestic income, plus its indirect
business taxes and depreciation. As well as GDP and GNP -
employment rates and the happiness index are other metrics
used to indicate economic success. By considering each
collectively, rather than in isolation - this helps to create a
fuller and more reliable picture of how an economy is
performing.  

B E C O M A W A R E
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  VIDEOGRAPHY & 
PHOTOGRAPHY

PACKAGES

Leading v ideography brand Sal ih  Karakis  is

current ly  offer ing huge d iscounts  on v ideography

&  photography packages to  help  you k ickstart  your

busniess  fo l lowing the Covid-19  outbreak .  

S A L I H  K A R A K I S

WWW.SALIHKARAKIS.COM

CORPORATE, BUSINESSES & INDIVIDUALS 

F O R

Contact
Tel :  +44 (0)  7985 414 371
Emai l :  sa l ihkarakis@l ive.co.uk
Websi te :  www.sal ihkarakis .com  
Instagram:  @Sal ihkarakis  (corporate)  @Sal ihkarakisf i lm (weddings)

Advert is ing space is avai lable for  our newslet ter  & websi te
-  get in touch for fur ther detai ls at :  info@becomaware.com
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The Similarities Between The 2008 Recession and Covid-19

 K A R L A  E L L I O T T  -  U N I V E R S I T Y  O F  S O U T H B A N K
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The Differences Between The 2008 Recession and Covid-19

 L I L L Y  O S B O R N E  -  C A N T E R B U R Y  C H R I S T  C H U R C H  U N I V E R S I T Y

Many feel the cause of the 2008 economic crisis was a result
of deregulation in the financial industry and faltering hedge-
funds heavily invested in mortgage-backed securities.
Mortgage companies, building societies and banks had been
lending to people with poor credit ratings, particularly for
houses (sub-prime mortgages), which in turn led to the
mortgage market being full of risky loans. When it became
evident these securities were not worth the AAA rating they
were wrapped in and buyers could not be found, this resulted
in the collapse of financial institutions which had heavily
invested in these securities. The COVID-19 crisis was not
caused by such, but the economic impact will, in some ways,
be comparable to that of the 2008 crisis, and in other ways,
very different. This article focuses specifically on the
differences between the 2008 Financial Crisis and the
COVID-19 crisis. 

The bailouts

During the 2008 crisis, the government had to bail out some
large banks, including Northern Rock, The Royal Bank of
Scotland, Lloyds TSB and HBOS. In October 2008, the
government announced a bank rescue package of £500
billion. The impact of COVID-19 is much larger than that of
the 2008 crisis because it is not just banks that will need to
be bailed out, it is every company. This has been carried out
through the furlough scheme, which is currently costing the
government £14 billion per month, according to estimates
from the Office for Budget Responsibility. The total bailout
bill has not yet be calculated in light of current uncertainties,
but there are reports this crisis will cost in excess of £300
billion just for this financial year alone - according to the
OBR.

The effects of bailouts

The government’s bailing out of the banks after the 2008
Financial Crisis meant that the government had a moral case
to inform the banks of how they should act. This included the
banks being unable to continue to give out risky loans or deal
in complex financial instruments, as these were the sorts of
behaviours that caused the economic crash itself. Looking at
the COVID-19 situation, rather than the government
becoming more stringent, they have made large loans
available with low interest rates, which is quite the opposite.

Quantitative easing

Quantitative easing (QE) is essentially the pumping of money
directly into the financial system. This was put into place in
the 2008 crisis, and the money was put into the economy by
purchasing long term financial assets from other banks or
financial institutions.

In turn, this increased asset prices and reduced interest
rates, which encouraged banks to invest into sensible
businesses, in a sensible way. This led to the economy
kickstarting again over time. The Central Bank have recently
injected a lot more money into the economy via QE following
the COVID-19 crisis, than it did in the 2008 crisis, at double
the speed and amount. In June 2020, the Central Bank had
announced a QE programme which saw its purchases of
government bonds total £745 billion.

Follow-on effects

Following the recovery of the economy after the 2008 crash,
the leadership passed from banks to tech companies, and
these companies are the ones which started to become the
leaders of the economy (Apple is an example of one of these
companies). We are yet to know what will occur after
COVID-19, and it will be interesting to see whether tech
companies will continue to lead the economy, or whether the
lead will pass to another sector or business. We have already
seen many businesses transform overnight, where remote
working is becoming the norm. Only time will tell what the
actual post-crisis effects will be on corporations.

B E C O M A W A R E
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BeComAware Student Ambassador Of The Month Award 

BeComAware is assisted by an ambitious team of Student
Ambassadors across the UK. Our Student Ambassadors promote and
write for our platform to provide students with opportunities to
enhance their commercial awareness.

To recognise student contributions we feature a “Student
Ambassador of the Month Award" which recognises outstanding
contributions to BeComAware as well as the strengths of the Student
Ambassadors themselves.

If you are part of a graduate recruitment team and would be keen to
consider our Student Ambassador's CVs, please email:
info@becomaware.com

B E C O M A W A R E

Karla Elliott is a current LLB Law
student at London South Bank
University. Karla has committed to
the BeComAware vision and has
played a central role in successfully
promoting the platform - helping
BeComAware to reach students
across the UK. Karla has made
helpful bitesize contributions our
website, newsletter and social media
platforms, covering commercial
jargon and commercial events,
delivered in a way which helps
students to understand. 

Karla has also given valuable input regarding BeComAware's internal
processes. Karla tells us: "BeComAware is a growing platform used to
help students develop commercial awareness; with a platform full of
small digestible chunks of commercial information. Students are
constantly reminded on the importance of being commercially aware
in order to be successful, but are not given any real means of support
in doing so. There are so many pressures that students must keep up
with and BeComAware is an opportunity to take away some of that
pressure by shining the light on commercial awareness". 

"Personally, I have been told many a times “keep up with the news”
and have struggled because I wasn’t sure on what exactly I’m keeping
up with, where to look for it, nor did I understand the content I was
reading. With the help of BeComAware, students have a chance to
build the foundations, then they may be able to read the Financial
Times or another newsprint and actually understand it".

Selecting the Student Ambassador of the Month is very difficult and
based on their contribution to the BeComAware platform and
recommendations from others.

If you would like to recommend a Student Ambassador, please email
info@becomaware.com stating the Student Ambassador's full name
and university.

The Student Ambassador of the Month will be announced on our
platform (website, social platforms and The BeComAware
Newsletter).

BeComAware have received much positive feedback from
students in response to Joseph's contributions to the platform.
Our professional team at BeComAware have also received useful
insights from Joseph regarding the operations of the platform.

Joseph tells us: "BeComAware is a platform that, through various
means, helps to improve the commercial awareness of students.
This will aid them to better understand the business world and
improve their future job prospects".

"Being commercially aware means having an understanding of
how business and industries relevant to my desired profession
function, and what they need to be successful".

B E C O M A W A R E  S T U D E N T  A M B A S S A D O R  O F  T H E  M O N T H  A W A R D  -  J U L Y  2 0 2 0  

Joseph Spiby is a current LLB
Law student at the University of
Nottingham. Joseph has created
high quality commercial content
for the BeComAware platform,
helping students to better
understand areas such as 'What
are Corporate Tax Havens'? 'The
Difference Between Tax
Avoidance & Tax Evasion' and
bitesize insights to current
trends including 'Apple's
Landmark Win in Tax Appeal,
Saving the Firm from a €14bn
Fine'.

K A R L A  E L L I O T T  
L O N D O N  S O U T H B A N K

U N I V E R S I T Y  

J O S E P H   
U N I V E R S I T Y  O F  

N O T T I N G H A M
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Join The Team

BECOME A BECOMAWARE MEMBER
Visit our website to register FREE. You will receive
monthly newsletters, member exclusive competitions,
opportunities, must-know commercial trends,
highlights, jargon busters and much more to develop
your commercial awareness. 
www.becomaware.com

STUDENT AMBASSADORS
We have Student Ambassador presence across UK
universities, promoting our platform, creating
opportunities and writing for the BeComAware
platform. We have limited spaces left available so
please get in touch as soon as possible by emailing us
at info@becomaware.com

PROFESSIONAL AMBASSADORS
Are you a professional in industry keen to get involved
in BeComAware and help make commercial awareness
accessible for students? Our Professional Ambassadors
promote our platform, deliver commercial workshops,
act as mentors, proofread student content, create
commercial insights and network with other
Professional Ambassadors in various industries.
Email us at info@becomaware.com

BECOME AN AFFILIATE
Are you a company who might be interested in
sponsoring our new initiative? We can provide
advertising space across our website, social platforms,
newsletters and at various events. Our platform is
accessed by students at universities not only across the
UK, but worldwide and by working professionals across
various sectors. Get in touch at info@becomaware.com

B E C O M A W A R E

Follow Us
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B E C O M A W A R E

Follow the BeComAware Instagram
Platform @becomaware

For regular bitesize posts to enhance your commercial awareness 
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